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Here at CattleMax, our customer service team does _
more than speak your language, they walk in your — S

shoes every single day. That's because they all work
remotely from their own ranches and use CattleMax on | ‘ ’ Catt le M ax®

their own cattle. So, when you've got a question, they'l RANCH RECORD KEEPING SOFTWARE

have an answer you can understand: Guaranteed. cattlemax.com/simmental - 1-800-641-2343
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UNCOMMON PHENOTYPE,

POWER, PERFORMANCE

» The must-have, must-use Purebred Performance bull
of the 2025 season

» The Galileo son everyone has been in search of—
he's the fotal package for data and phenotype

» A data package that will have you walking on air,
+199 API, +118 T1, +.96 MARB, +102 WW, +165 YW
and manageable top 1/3 birth

» He's super quiet and easy going, stands on a
very good foot, and you're going fo love how
heavy-muscled this enormous capacity stud is

»  DNA tested homozygous black, homozygous polled,
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PROSPECTING FOR QUALITY
& PRODUCTIVITY
»  Leadoff high selling bull at the 2023 Triangle J
bull sale

» Designed to produce superior replacement females
that you can build a herd around

» Curve bending data package with exceptional
calving ease, growth and marbling

» First progeny are standouts for body, eye appeal,
and the foot and leg structure we have always
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For a full data set, progeny photos, and more, visit Bull Search at

ABSbulisearch.ABSglobal.com or contact your local ABS Representative.

Profit from Genetic Progress | 800.ABS.STUD | ABSglobal.com ®2025 ABS Global. All Rights Reserved.
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Have you
visited
simmental.org
lately?

The entire website has a
new look highlighting cattle
sales, industry events,
ASA’s programs, marketing
opportunities, and breeders’
resources.

simmental.org
makes it easy for you.

Breeders’ resources include

information on:

4 SimGenetics

4 Simple trait selection

4 Genetic improvement
tools

4 Frequently asked
questions
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ASA Spotlight

Showing Off the Show-Me State, Part 2

by Lilly Platts

Fall Focus 2025, held in Columbia, Missouri, included a tour of Cattle Visions,
dinner at the Warm Springs Ranch, a day-long educational symposium, and more.
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Balancing Cow Weight
with Industry Demand
by Lilly Platts

Dr. Jamie Courter offers insight on maintain-
ing moderate cow Size while meeting industry
demand.

The Impacts of Heifer
Development on Pregnancy
by Lilly Platts

Heifer development varies depending on
the environment, and has a lasting impact
on productivity and profitability.

The 2026 Sire Source:
Bigger, Bolder, Broader Reach
by Callie Cooley

The 2026 Sire Source will be mailed to all
SimTalk subscribers, broadening advertiser
reach.

Making the Most of Your
Herd's Genetic Potential
through Nutrition

by Lilly Platts

The energy required to sustain a female
throughout each yearly cycle not only matters
for the cow, but also for the calf she produces.



The PIVOT Point for Genetic Progress.

Power, balance and excellence all in one package.

1ISM00206 SRF PIVOT 402M

Regi: 4351219 | KBHR Global ]138 x Hook's Eagle 6E
Homozygous Black | Homozygous Polled | Purebred Simmental

All-around excellence!

1SM00206 PIVOT was the very popular Lot #1 and top seller at the 2025 Edge of

the West Sale! He offers balance in all regards: outstanding body type, structural
perfection and tremendous EPDs across the board. Don't miss his big-time birth

to growth spread, excellent carcass merit and awesome index power!

CE BW WW YW ADG MCE MILK MWW STAY DOC W YG
97.4 153.7 0.35 9.4 27.5 76.1 20.2 14.8 54.5 -0.39
49 49 49 26 .18 28 36 42 42 34
5% &% 5% 10% 20% 5% 10% 207 4%

MARE

-

I-F—_P-___q:-.._]i
i} = T e
= e
] =
-~
’.

15M00206 PIVOT

15M00206 PIVOT

BF REA 3GN API Tl
-0.063 130 0.054 182.1 105.2
37 40
3% 3% 3% 2%

Put PIVOT to work in your herd today.
Scan the code or contact your GENEX representative.

888.333.1783 / catalog.genex.coop
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Ten questions to test your beef
industry knowledge:

1.

Cortisone, a drug to relieve pain in
humans, is made from which beef
organ?

. What does it mean to “exanguiate”

an animal?

. Cattle maintained on a diet of high

concentrates are likely to be defi-
cient in which mineral?

. Structures consisting of strong,

fibrous bands that hold muscle and
bone together are known by what
term?

. Which has the greatest water

content: lean or fat tissue?

. Name the market information

branch of the National Cattlemen’s
Beef Association.

. What is the term that describes a

genotype in which the heterozygous
individual is superior to either the
homozygous-dominant or homozy-
gous-recessive individual?

8. What does $API stand for?

10.

. Name the two best places to evalu-

ate natural muscling on a calf.
How is anaplasmosis spread? =&
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SimGenetics producers across the
country are completing fall work |
and preparing for winter. Photo by AR
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YARDLEY

CATTLE CO
48th ANNUAL FOCUS o4 Ziz FEMALE SALE

130 BRED HEIFERS AND COWS SELL! PICK OF THE HEIFER CROP!
SIMMENTAL, ANGUS, SIMANGUS™, & MAINE ANJOU
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FRIDAY, DECEMBER 5TH 2025

© f www.yardleycattleco.com « 1pm MST in Beaver, UTAH
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View the auction live « DVAuction.com
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2026 Annual ASA

FALL
FOCUS

August 28

Local tours highlighting Montana’s
beef industry and ASA’s headquarters

August 29

Educational Symposium
featuring industry experts

Aug. 30-Sep. |
Committee meetings
& ASA Board Meeting

Co-hosted by the
I 1 Loy
Montana Simmental Association

ASA Board of Trustees

Executive Committee

| Visit fallfocus.org
i for more information,

Victor Guerra, Chairman e Ryan Thorson, Vice Chairman e Scott Trennepohl, Treasurer
Troy Marple * Quin LaFollette ¢ Dr. Jon DeClerck, Executive Vice President

North Central Region

Matt Aggen (2026)

27133 146th St

Harmony, MN 55939 < 701.866.3544
mattaggen@hotmail.com

Troy Marple (2026)

9450 Michaels Rd

Westmoreland, KS 66549 ¢ 785.250.0522
troy.j.marple@gmail.com

Tim Clark (2027)

1999 18th St NW

Turtle Lake, ND 58575 ¢ 701.799.7752
Tim.Clark@hubbardfeeds.com

Loren Trauernicht (2028)

901 E Pine Rd

Wymore, NE 68466 ¢ 402.230.0812
mtrauernicht@diodecom.net

Eastern Region

Brandi Karisch (2026)

648 Polly Bell Rd

Starkville, MS 39759 ¢ 225.717.3324
mbkcattle@gmail.com

Scott Trennepohl (2026)

6591 W 625 N

Middletown, IN 47356 ¢ 765.620.1700
sttrennepohl@yahoo.com

Chris Ivie (2027)

PO Box 264

Summertown, TN 38483 ¢ 931.215.0316
iviejc@usit.net

Mark Smith (2027)

304 Moeller Rd

Picayune, MS 39466 ¢ 601.310.6695
smith5785@bellsouth.net

Western Region

Quin LaFollette (2026)

1476 Hwy 14A

Powell, WY 82435 ¢ 307.899.3553
Quin@Blacksummitcattle.com

Chad Cook (2027)

PO Box 174

Walsh, CO 81090 e 719.529.0564
bridlebitsimm@gmail.com

Maureen Mai (2028)

427 Peaceful Way

Bonners Ferry, ID 83805 ¢ 208.660.2726
rymocattle@gmail.com

Ryan Thorson (2028)

1725 Road 261

Glendive, MT 59330 e 406.694.3722
ryanthorson7@gmail.com

South Central Region

Greg Burden (2026)

890 VZ CR 2205

Canton, TX 75103 e 405.780.0372
greg.gbcattle@gmail.com

Victor Guerra (2027)

PO Box 92

Linn, TX 78563 ¢ 956.607.5515
vgg03@aol.com

Greg Walthall (2027)

1051 NE 500 Rd

Windsor, MO 65360 ¢ 660.525.9921
gregwalthall@gmail.com

Joseph Hensgens (2028)

136 Deer Park Ln

Rayne, LA 70578 ¢ 985.992.9119
joehensgens@yahoo.com
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TRUSTEE VIEWPOINT

Register

by Greg Burden, South Central Region

As I sit down to write this update,
we find ourselves nearing the close of
a mild summer here in Texas. The
cooler weather has been a welcome
change, and with it, fall calving is well
i N underway across much of the region.
| State fairs are winding down, and
° with them, another busy show season

draws to a close. It’s been a full and
productive year for the American Simmental Association (ASA),
marked by impressive participation and continued momentum in
both the commercial and purebred sectors. Simmental cattle con-
tinue to draw strong interest across the board, consistently setting
records in both the show ring and the marketplace.

One of the most significant developments for the ASA this year
has been the appointment of our new Executive Vice President,
Dr. Jon DeClerck. Although he officially stepped into the role in
July, Dr. DeClerck has been actively involved since January, hit-
ting the ground running and putting in countless hours during his
first 90 days. He’s taken part in several major industry events,
including Fall Focus, meetings with the Canadian Simmental
Association, and the Red Angus Convention. Some might ask why
he’s taken such an aggressive approach to his introduction — why
the urgency? The answer is simple: to build relationships, to foster
trust, and to give people the opportunity to get to know him
beyond any preconceived notions or past perceptions.

&&THE SIMMENTAL ASSOCIATION OFFERS
A LOT OF TOOLS. IT'S ONLY GOING TO HELP
PAY DIVIDENDS IN THE FUTURE. »

STAND STRONG
SIMMENTAL

SIMMENTAL 080

E Scan the QR code to learn more
EE about the Munger family's operation.
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And from the feedback I've received, that effort is already pay-
ing off. Many — if not most — who have met with Dr. DeClerck
have come away with a strong impression of his professionalism,
knowledge, and vision. He has demonstrated a deep understand-
ing of International Genetic Solutions (IGS) and its significance to
the broader beef industry. Dr. DeClerck brings a wealth of expe-
rience and a well-rounded perspective to his role, and I am
confident that he is the right person to lead both ASA and IGS for-
ward for years to come.

There’s often a misconception floating around that half the
ASA Board is made up of “just show guys,” as if we’re somehow
divided in our priorities. Let me be clear: that couldn’t be further
from the truth. Regardless of whether our backgrounds lie in
showing, commercial cattle, or seedstock production, we are
united in our purpose. We are all working toward the same goal
— to advance the American Simmental Association and promote
the breed we believe in. We are cattlemen and women commit-
ted to the betterment of Simmental genetics and the long-term
success of our industry.

What many of you may not know is that, behind the scenes,
the board has spent several months — and a significant amount of
financial and legal resources — exploring the idea of restructuring
IGS with its own independent board of governance. While there
was broad agreement that some change is necessary, the pro-
posed path forward raised serious concerns. Specifically, the idea
of altering our Articles of Incorporation in a way that would relin-
quish ASA’s control over IGS did not, in our judgment, align with
the best interests of our members. There was a strong push to
make this happen by July 1, coinciding with Dr. DeClerck’s formal
start date — a move I believe was misguided and ill-timed.

At the end of the day, our responsibility as a board is to serve
the membership — not to prioritize individual brands, agendas,
or egos. It’s time for all of us to come together in support of Dr.
DeClerck and to focus on what truly matters: the future of the
ASA and the strength of our breed. We’ve weathered challenges
before, and we’ve always come out stronger on the other side —
when we remain united.

As we head into the election season, I encourage each of you
to participate in the process. The write-in period has taken place,
and the general election is currently underway. Take the time to
talk to the candidates. Ask questions. Share your concerns. And
most importantly — vote. Your voice matters, and your vote
helps shape the future of this Association. As board members, we
do listen. We are here to represent your interests, and we take
that responsibility seriously.

Thank you for your continued trust, your engagement, and
your passion for the Simmental breed. Together, we can ensure a
strong, unified path forward. =&
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Our most popular form of digital promotion is the
eBlast that emails directly to thousands of subscribers.
It's a quick and affordable way to get the word out about your
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Showing Oft
Show-Me State, Part 2

by Lilly Platts, photos by the Grant Company

Missouri’s contribution to the beef industry and Simmental breed is immense and was the focus
of a day-long showcase hosted by the Missouri Simmental Association at Fall Focus 2025. The
American Simmental Association built on this momentum on day two of the event, hosting a day-
long educational symposium featuring Missouri’s leading beef cattle researchers; the Association
also recognized some of its most influential breeders and promoters. The ASA Board of Trustees
met following the conclusion of the event. This is part two of ASA’s Fall Focus recap. Please see
the October Register for part one.

ollowing an action-packed morning learning about

beef production and agriculture at the University of
Missouri’s Trowbridge Livestock Center, Fall Focus atten-
dees got back on the buses to visit the Cattle Visions
headquarters. Jared Royer, co-owner of the company,
welcomed everyone to the facility, which plays a large
role in the sale of SimGenetics semen.

Attendees then split into several groups to participate
in the educational portion of the afternoon. Dr. Jordan
Thomas and Dr. Thiago Martins shared about Missouri’s
Show-Me Select Heifer program, which is leading the way
in heifer development.

Right: Jared Royer welcoming Fall Focus attendees
to the Cattle Visions facility. Below: Dr. Jamie Courter, Dr. Jordan
Thomas, and Mike Siemens discussed heifer evaluation and selection.
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Dr. Dave Patterson and Dr. Mike Smith were recog-
nized for their work in heat synchronization protocols.
Dr. Jamie Courter and Dr. Jordan Thomas joined Mike
Siemens with Lucas Cattle, and Doug Frank with ABS,
for a live heifer evaluation.

Fall Focus attendees gathered at the Warm Springs Ranch,
home of the world famous Budweiser Clydesdales. Lucas Cattle Company
sponsored a steak dinner at the Warm Springs Ranch.

The day concluded with dinner at the Warm Springs
Ranch, home of the world-famous Budweiser Clydes-
dales. Attendees explored the immaculately kept barns,
and finished the night with a steak dinner, sponsored
by Lucas Cattle Company.

The Saturday educational session kicked off bright
and early at 8AM with a welcome from ASA EVP Dr. Jon
DeClerck, and ASA Board chairman, Victor Guerra.

ASA Board chairman, Victor Guerra, welcoming producers
to the Fall Focus Educational Symposium.

(Continued on page 14)
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Showing Off the Show-Me State, Part 2

(Continued from page 13)

L-R: Drs. Ryan Boldt, Jackie Aktins, and Jon DeClerck shared updates
on International Genetic Solutions and new trait development.

Experts from Missouri and beyond explored the oppos-
ing pressures of cow efficiency and beef demand. ASA
and IGS staff provided an update on International Genetic
Solutions and new trait development. The day closed with
a focus on tools for reproductive and genetic success.

Throughout the day, Dr. Charlie Martinez and his
team of graduate students conducted their “Eyes Don’t
Lie” interactive bull selection simulation. Participants
were tasked with selecting the right bulls for a scenario.
Using state-of-the-art eye tracking technology, the com-
puters logged where each person’s eyes traveled as they
selected bulls. Martinez later shared the results of the
day-long study, exploring the bull buying behavior he has
observed. This technology offers an unbiased perspective
on which traits producers actually spend time consider-
ing, and whether they put more emphasis on phenotype
or EPD. The technology has many future applications,
including the evaluation of sale catalog layout.

The day concluded with a dinner, and recognition of
the Golden Book and Lifetime Promoter award winners.
Erroll and the late Gayle Cook, and Darrell Stiles each
received the Golden Book Award. Terry Burks and Warren
Garrett each received the Lifetime Promoter Award.

Victor Guerra (L) and Quin LaFollette (R) present Erroll Cook
with the Golden Book Award.

14 Register / November 2025

Victor Guerra (L) and Greg Burden (R) present Darrell Stiles
with the Golden Book Award.

Victor Guerra (L) and Troy Marple (R) present Warren Garrett
with the Lifetime Promoter Award.



Breed Improvement

2025 AI'II'Il.lal ASA e Voted to provide an additional $28,500 to fund

the UNL research proposal, continuing hydrops

research. For more information about the current
F A I I status of hydrops research, visit simmental.org.
FOCU s Policy & Procedures
e Approved the Deceased Herdsire Policy, modeled

after the existing Deceased Donor Policy. For more
information, contact the DNA Department at

- dna@simmgene.com.
ASA Board of Trustees Meetlng e This policy was set in place due to the new DNA
The American Simmental Association Board of Trustees rule for herdsires that was voted on by membership
convened in Columbia, Missouri, August 24-20, follow- in January 2025. The rule requires a DNA test (high-
ing the Fall Focus event. Five committees met to conduct density genomic panel) on all herd bulls/natural
business on behalf of ASA membership. The following service sires born on or after January 1, 2025.
highlights some of the more notable directives and resolu- e Passed two directives requesting staff to explore
tions passed by the full board during the meeting, though ways to allow prefix sharing and to revisit the
this is not a complete list: current genetic hold policy.
Activities & Events For more information, contact ASA or a Trustee from
e Approved the South Dakota/Minnesota Regional your region. The Board of Trustees also held a Town Hall
Classic application. The 2027 North Central Regional =~ meeting on the first morning of the meeting, welcoming
will be held in Huron, SD, June 11-16, 2027. input and conversation from the ASA membership. =«

Reserve Your Space Now
February Register

| Contact:

Nancy Chesterfield
nchesterfield@simmgene.com

Rebecca Price
rprice@simmgene.com

or call 406-587-2778

_‘.-,."_' o A L

N

Deadliné December 19
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P o THE HERD

KELLER BR@KE
HEART ANCH

KBHR MS FIREPROOF M008
ASA 4387138 1/2SM1/2AN  Homo Black - Homo Polled

CE | BW | Ww | Yw | STAY [MARB | REA | SAPI | $TI
4 08| 103|176 | 19 [127 | 094 205 | 119

KBHR HOMELANDER JO71 x KBHR BEBUT&HTE H113

KBHR MS HOMELANDER MOO06

ASA 4387136 3/4SM1/4 AN  Homo Black - Homo Palled

CE | BW | Ww | Yw | STAY MARB| REA | SAPI| STI
537 |17 | 24 | 138|035 (202 |

Full sister to KBHR Revolution!

HHS MR a’m x WS mss SUGARCA

KBHR J102 MS SUGAR SUITE

ASA 3943814 PBSM  Homo Black - Homa Polled

CE | BW | Ww | YW |STAY [MARB | REA | SAPI | $TI
B|-13|88 |16 19 064 08 178 | 101

~..DECEMBER 10

86 REGISTERED BRED HEIFERS - 8 BREED LEADING DONORS

12 ELITE YOUNG COWS

1:00 PM s rencl o fPendien, (| Jie Dt

Our leading Sugar daughter donor!

KBHR J029 MS SUGAR HIGH
ASA 3943741 PBSM  Homo Black - Homo Polled

CE | BW | Ww | Yw |STAY [MARB | REA | SAPI | $TI
7 |82| 8 |15 8B 07|07 188 | 105

Full sister to KBHR Charger!

KBHR J103 MS RED AUTUMN
ASA 3943815 PBSM  Red -Homo Polled

CE | BW | WW | Yw | STAY MARB| REA | SAPI | STI
|24 91 |40 | 23 | 050 | 122 [ 187 | 102

KBHR MS KEYHI]TE M239
ASA 4387369 3/4SM1/4 AN Homo Black - Homo Polled

CE | BW | Ww | YW |STAY [MARB| REA | SAPI | $TI
4|32 |89 | 41 24 | 122068 212 | 113

LUKE AND KATY 701-471-1142 ||  JAKEAND MACKENZIE 701-471-5065 ||  DWIGHT AND SUSAN 701-471-5215
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Balancing Cow Weight
with Industry Demand

by Lilly Platts

The industry’s push for larger carcass weights continues to put pressure on commercial producers
who must also maintain a productive, profitable cow herd. Dr. Jamie Courter, Assistant Professor
and State Beef Extension Specialist at the University of Missouri, explored this dichotomy during

Fall Focus 2025.

ptimizing efficiency and productivity are central
goals for all cow-calf producers. The end product

and the demands of the packer are also a consideration,
and often go against what is best for long-term cow-calf
profitability. Bigger cows can produce bigger calves, but
at what cost? Courter shared that the push for bigger
carcass weights will continue in the future, and because
of this, focusing on cow herd efficiency and profitability
is more important than ever. “Whether we’re talking
about the end product, or selling a weaned calf, your
motivation should still be the cow,” Courter shared.

Mature cow size has been steadily increasing over time,
which is evident in data across breed associations. Courter
evaluated Angus, Red Angus, and Simmental trends, and
saw a uniform trend throughout. “Regardless of breed, we
are increasing cow size,” she said.

The cow-calf phase of the production cycle accounts for
74% of the overall input required to produce one pound of
carcass weight, and the bigger the cow, the higher this
number is. “A 30% larger cow will consume 22-28%
more dry forage matter,” Courter shared. “Mature cow
weight matters.”

The cow-calf phase of the production
cycle accounts for 74% of the overall
input required to produce one pound
of carcass weight, and the bigger the
cow, the higher this number is.

Courter encourages producers to think about their cow
herd as a whole unit, as opposed to individual animals.
Heavier calves may bring more on sale day, but if the
female that raised that calf required more input, those
extra dollars may cancel out. “Yes, heavier calves make
more money, but if we think about fixed resources,
smaller cow size and more moderate weaning weights
aren’t always a bad thing,” she said.
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Many beef cattle traits are optimized somewhere in
the middle, like docility, and Courter believes the same is
true for cow size. An 1,100- to 1,200-pound cow usually
strikes the right balance between input and productivity,
and Courter encourages producers to look at their output
as pounds weaned per acre, as opposed to individual cow
performance. “The key is to avoid cows that are over
1,400 pounds, and that are consuming more nutrients
than they are providing you in profit,” she said. “The
data shows that mature cow size is an intermediate-
optimum trait.”

Birth weight is as frequently discussed as mature cow
size, and is another important factor in optimizing pro-
ductivity. There are several EPD associated with birth,
including calving ease direct, calving ease maternal, and
birth weight. Calving ease direct predicts the probability
of a first-calf heifer experiencing dystocia; calving ease
maternal predicts the probability of first-calf daughters

A\ ' St
Crossbreeding is one of the most valuable tools for increasing productivity
without increasing input costs.




experiencing dystocia; and birth weight predicts the calf’s
weight compared to the breed average.

Courter shared that producers often put emphasis on
the wrong trait. “Time and time again, producers think
that birth weight is equivalent to calving ease, especially
on the commercial side,” she explained.

Using correlations, Courter explained that birth weight
and calving ease are genetically related, but not the same
trait. Conversely, the correlation between calving ease
direct and the percentage of unassisted births is high.
This means that producers who select primarily for birth
weight may only be starting off with lighter, more issue-
prone calves, and not actually solving dystocia problems.
“When we select for low birth weight, we are not solving
the problem,” Courter shared. “Selection for birth weight
does not ensure calving ease. It just creates light calves.”

“Selection for birth weight does not
ensure calving ease. It just creates
light calves.”

Above: Dr. Jamie Courter shared about the implications of cow size,

Data shows that calves that start out lighter will also be and potential strategies for balancing productivity with cost.
lighter at weaning and yearling. Commercial producers Below: Cou;fllgeoﬁgrs a‘lllzfgézgfiz;lgfgd on tnput
often use birth weight over other calving EPD when select-
ing bulls, which may lead to long-term financial loss. If
calving ease direct predicts that a first-calf heifer can have
a 60-pound calf unassisted, then putting emphasis on birth Courter emphasized this. “We know that crossbred cows
weight and pushing that weight down to 50 pounds is only ~ raising crossbred calves wean over 23 % more weaning
taking pounds away long-term. “We need to be having weight per cow exposed,” Courter said. “Crossbreeding
these tough conversations with our commercial buyers,”  and mating systems will increase the resources we have
Courter shared. while keeping cow size moderate.”

Crossbreeding is one of the most reliable methods for Courter encouraged producers to consider crossbreed-
increasing productivity while maintaining input costs, and  ing systems, as well as maternal and terminal herds.

(Continued on page 20)
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Balancing Cow Weight with Industry Demand

(Continued from page 19)

Increasing carcass weights while keeping cow size mod-

erate is difficult, and while genetics and technology
have produced bulls and cows that “do it all,” genetic
potential can only go so far. Pushing the cow herd to
meet end-product demands could have negative long-
term effects. “If we want to avoid doing that to our cow
herd, we need to start thinking about the story differ-
ently,” Courter explained. “We need to start thinking
about creating maternal cows that will be the factory,
while also creating terminal animals that are all pounds
weaned,” Courter shared.

Specific crossbreeding systems have been considered
labor- and resource-intensive in the past, but Courter
countered this belief. Other industries, like dairy, have
been successfully using sexed semen and technology to
create maternal and terminal crosses. “With the advent
of Al, sexed semen, and genomic testing, we are past
that. We are past the argument of it being labor-, cost-,
and resource-intensive,” she said.

Through crossbreeding and technology,
producers can meet the demands

of the industry while also maintaining
profitability in the cow herd.

Courter concluded that through crossbreeding and
technology, producers can meet the demands of the
industry while also maintaining profitability in the cow
herd. “My challenge to you is this. How can we adopt tech-
nology to meet what the market is telling us, and at the
same time, not detrimentally impact our cow herd?” =
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The American Simmental Association’s $All Purpose

Index, or $API, considers the cow herd while keeping

pressure on terminal traits. And data from the last 28%

25 years show it's working. S$API
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BUILD, BREED, ACHIEVE

— BUILD YOUR SYSTEM. ACHIEVE YOUR GENETIC IMPROVEMENT GOALS. —

-6 Steps to Achieve Your Genetic Goals-
1. Clearly define breeding objectives J/

2. Use whole herd reporting s

3. Properly define contemporary groups

L Commit to thorough and accurate data collection
* and reporting on economically relevant traits

5. Use index-based selection

6. Incorporate genomics __;rﬂ

GENOMIC TESTING SYSTEM
TO REACH YOUR GOALS



“You do not rise to the level of your goals.
You fall to the level of your systems.”  *$SimGenetics

PROFIT THROUGH SCIENCE

— - James Clear' Atomic Habits American Simmental Association

TOTAL HERD ENROLLMENT

THE is a whole herd reporting program that
benefits participants by providing improved female
records, ore informative EPD, and faster genetic

CHR facilitates DNA testing on entire cow herds to
improve female trait predictions, improve all genomi-
cally enhanced EPD, and establish parentage markers
on the entire cow herd for easier parent verification
in future calves.

1 Genotype all animals within a contemporary group 2 Genotype males and females

-

3. Incorporate genomic enhanced predictions into selection decisions as early as possihle



the Impacts or Heifer Development

on Pregnancy

by Lilly Platts

Developing heifers is one of the biggest investments in the beef business, and ensuring that
heifers are set up for a successful breeding season is essential. Recent research from the lowa
State University explores the effects of different management strategies, and reveals potential
indicators of heifer success that could be especially useful during times of restriction. Dr. Randi
Culbertson, Cow-calf Extension Specialist and Beef Geneticist for ISU, shared about this

research during Fall Focus 2025.

Heifer development has a major economic impact,
and the effects ripple throughout the cow herd for
years. “The reproductive success of a heifer leads to the
improvement in reproductive efficiency for the entire cow
herd,” Culbertson said.

The ability to identify females that are not going to breed
quickly can cut down on this cost. “If you can identify that
a heifer isn’t going to get pregnant, she can go to the feed-
lot and you can recoup that cost,” Culbertson explained.

“Heifers that breed early tend to stay

in the herd longer. Understanding the
factors that affect puberty can ultimately
affect that heifer pregnancy rate.”

Developing heifers is expensive, especially as input
costs rise, and the earlier a female breeds, the faster she
will recoup that cost. Research shows that females that
reach puberty earlier as heifers breed faster later in their
life, calve earlier, have more time to recover, wean bigger
calves, and consequently are more productive long-term.

“Heifers that breed early tend to stay in the herd longer.
Understanding the factors that affect puberty can ulti-
mately affect that heifer pregnancy rate,” Culbertson said.

How quickly an animal reaches puberty depends on
several factors, including genetics, environment, and
nutrition. “We need to set these heifers up so they are
cycling by the time we get to breeding season,” Culbert-
son explained.

Culbertson shared that the recent ISU study was
inspired in part by research out of Nebraska suggesting
that the standard advice, which is to make sure heifers
weigh at least 65% of their eventual mature weight at
breeding time, might not apply in every situation. Gener-
ally, producers are encouraged to develop heifers with
the goal of reaching 60-65% of their mature weight by
breeding time, but the research out of Nebraska makes
the argument that heifers at 55% of their mature weight
were equally fertile. Often, heifer development depends
on available resources and overall environment, and if
heifers can be developed with fewer inputs, producers
could potentially save money during drought, or other
restricted periods. “We want to match that development
program to the type of cattle you have, and your produc-
tion system,” Culbertson said.

Heifer development varies depending on the environment, and has a lasting impact on productivity.

R L e s .




Culbertson has observed the differences in management
in her home state of New Mexico, where heifers are usu-
ally turned out on winter pasture. In the Midwest, where
land is hard to come by and feed is plentiful, heifers are
typically developed in drylots. Heifers on pasture tend to
weigh less at breeding time, while heifers in drylots are
usually heavier. Weight and Body Condition Score (BCS)

are good indicators of maturity, but are not a surefire way

to tell if a heifer is going to breed and stay pregnant. Other
factors, like how these heifers put on fat, or how efficient
they are, can also affect fertility.

Weight and Body Condition Score are
good indicators of maturity, but are not a
surefire way to tell if a heifer is going to
breed and stay pregnant. Other factors,
like how these heifers put on fat, or how
efficient they are, can also affect fertility.

To further study the effects of management on heifer
fertility, Culbertson and her team utilized ISU’s McNay
research herd, which has a long history of focusing on
carcass traits. This lent well to the study, as Culbertson
was interested in the development factors that can’t be
seen, like intramuscular fat (IMF), and muscle, in these
two different management scenarios.

The team selected 124 Angus heifers from this herd
for the study. The females were split into two groups:
“restricted” and “non-restricted.” The development of
each group was controlled with feed and average daily
gain, with the goal of getting the restricted group to 55%
of their target mature weight, and the non-restricted
group to 65% by breeding.

Every 60 days, the team took carcass ultrasound mea-
surements on each female to track muscle development
and fat deposition. Body weight and BCS scores were also
tracked. Throughout the development process, the team
observed lighter weights, smaller ribeye area, less back-
fat, and less IMF in the restricted group.

Prior to breeding, each heifer was given a reproductive
tract score. The restricted group had noticeably smaller
pelvic measurements between the two groups. Females
were culled from both groups due to reproductive tract
scores and other factors.

At breeding time, an identical synchronization proto-
col was used for both groups. In the non-restricted group,
100% of the females responded and were cycling. In the
restricted group, 25% of the heifers did not respond to
the synchronization protocol, indicating that they had not

Dr. Randie Culbertson shared about her team’s research
on heifer development during Fall Focus 2025.

reached puberty. These heifers were also culled. After
breeding both groups by Al a cleanup bull was turned
out for 45 days. The total pregnancy rates between the
two groups were very similar.

Culbertson and her team then evaluated the data
collected throughout the study. They found that IMF
and ribeye area were not strongly associated with heifer
pregnancy. Backfat measurements were associated, how-
ever, indicating that the females in the restricted group
that made it past culling and got pregnant may be more
efficient. “If you think of two heifers, one in the restricted
group and one in the non-restricted group, if they have
the same backfat measurement, the heifer in the restricted
group is more likely to get pregnant. She is more efficient,”
Culbertson explained. “If she doesn’t have backfat, her
odds of being open are going to be significantly higher.”

An unintended observation in the study was “grass
crash,” or the shock that many heifers experience after
being turned out on grass post-breeding. When heifers
are developed in a dry lot, producers often turn them out
on grass as soon as breeding is over. Conversely, if heifers
are on grass but then held in dry lots to streamline breed-
ing, their system can also be shocked. “We tend to see that
the sudden change can be a problem,” Culbertson said.

(Continued on page 26)
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The Impacts of Heifer Development on Pregnancy
(Continued from page 25)

After the study, when heifers were turned out on grass,
the restricted group gained weight, and the non-restricted
group lost weight. Management while transitioning heifers
from the dry lot to pasture, or vice versa, is important.
“Heifers losing weight can be problematic for pregnancy,”

T g a—— e aiyipefenps SR Culbertson explained.

el 7, T

The team’s observation that ribeye area and IMF didn’t
have any effect on pregnancy rates is positive considering
the industry’s push for carcass traits. Culbertson clarified
that despite that observation, the non-restricted heifers in
this study were not over-developed, or fat.

Culbertson concluded that more research is needed to
determine if backfat is a solid indicator of heifer fertility.
Within a group of females managed under the same pro-
tocol, it could help producers identify which are the most
efficient, or thrifty, and the most likely to get bred. This
could be especially helpful during times of drought or
tight resources. “I really believe we should be developing
heifers to their target body weight, but sometimes the
environment steps in and we have scenarios where we
: % LY ARy are restricted. If this occurs, how do we select the heifers

Producers invest a significant amount of resources in heifers, that can really be adaptive and perform in these environ-
which can only be recouped if they successfully breed and calve. ments?” =

3 '/ The Simmental cow ¢an {andli’a any environment.

*l She’s built to last in heat, fescue or hig_rQaltitudes. Thanks to the breed’s
\ uilt-in adaptability, you can match Simmental genetics to your environment
/' - SimAngus™, SImAngus HT, Slmb;ah or proven Simmental genetics.

Meet America’s all+ purpose cow - gentle qnd consa!tent with calves that

. STAND STRONG ,  sive the heterosis boost commercial cattlomen need to stay profitable.

SIMMENTAL ' ‘siumentavore | 406.587,4531
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Our Customer >ervice leam IS:

Ready to answer any questions

Committed to accuracy and timeliness

Knowledgeable about all ASA Services

Hannah Darby Danielle LeDoux

DNA Customer Service Team

Provides friendly, fast service
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Customer Service Team

N

Jannine Story Katelyn Gould

Shannon Janssen Amber Coila

To help us help you,
when you call or email
please provide:

1. Account Number
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3. If you get our voicemail,
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research before we call
you back. It will help us
help you sooner.

Timeline of
registrations:

“* Registrations sent to ASA
are completed within 7 days

% Foundation registrations
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¢ Certificates are mailed
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within 2 business days

Need help?
We are just a call
or email away:

> 406-587-4531
> simmental@simmgene.com



me 2026 Sire Source:
Bigger, Bolder, Broader Reach

by Callie Cooley, ASA Publication Business Manager

Sire Source has been a trusted reference for cattle producers since its initial release over 15 years
ago. Since then, it has expanded in size and evolved with the times.

Last year’s refreshed format was a resounding

success, combining sire listings with educational
content that readers could immediately apply to their
operations. Building on that momentum, the 2026 edition
is expanding its reach and impact in a big way.

For the first time, the print edition will be mailed
directly to all SimTalk subscribers, which includes over
40,000 ASA members, commercial producers, universi-
ties, and industry professionals. That’s a fivefold increase
from the previous 8,000, giving all sires included
unprecedented visibility with a nationwide audience
actively seeking genetics. The value doesn’t stop with
the printed edition. Every bull listing is also added to
simmental.org, where it remains accessible for a full
year after the release of the print publication.

For the first time, the print edition
will be mailed directly to all
SimTalk subscribers, which includes
over 40,000 ASA members,
commercial producers, universities,
and industry professionals.

Sire Source is no longer just about introducing the
newest sires to the industry, and it certainly isn’t just
another semen catalog. Exposure here can open doors in
unexpected ways. Beyond semen sales, it’s about build-
ing recognition for your program. The right producer may
see your genetics in Sire Source and decide to attend your
bull sale next year or connect with you on a future pur-
chase. Whether you’re highlighting new sires or proven
sires with staying power, this publication gives advertisers
the platform to reach both current and future customers.

Also new this year, Sire Source will be released as a
stand-alone publication, allowing for more desirable deliv-
ery timing and even greater reader engagement. While the
deadlines may feel early, don’t let that deter you. Partici-
pating in this issue ensures that your sires are front and
center in the most widely distributed edition yet.
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Advertising is open to all breeders whose bulls
meet the Sire Source guidelines*, regardless of ASA
membership. To get started, email Nancy Chesterfield
(nchesterfield @simmgene.com) or Rebecca Price
(rprice@simmgene.com), or give them a call at
406-587-2778. =

* Bulls must be registered with the ASA and have all required
DNA testing completed to qualify as approved Al sires.

Deadlines
Ad sales close: March 5, 2026
Ad materials due: March 9, 2026
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NEW DNA REQUIREMENT
FOR HERD SIRES

New DNA Rule:

All walking sires born/on or after January 1, 2025 must have a
high-density genomic DNA test completed before their progeny can
be registered with ASA. The rule also applies to foundation/foreign
sires (bulls registered with other breed associations).

Why it matters:

| '_ Parent verification = accurate pedigrees
' GE-EPD = more accurate genetic predictions
" Faster genetlc improvement

Contact the ASA DNA Department at dna@simmgene.com with questions.



Making ne Most o Your Herd's
Genetic Potential iirough Nutrition

by Lilly Platts

Cow size is a constant topic of conversation in the beef industry, and the ideal weight varies by
environment and program. The energy required to sustain a female throughout each yearly cycle
not only matters for the cow herself, but also for the calf she produces. When resources are tight
due to drought or the economy, producers are faced with tough decisions. A pregnant cow can
withstand a lot, but it is imperative that her energy requirements are always met in order for her
to produce the highest-performing calf possible. Dr. Allison Meyer, Associate Professor of Phys-
iology and Ruminant Nutrition at the University of Missouri, shared about the relationship
between cow size, nutrition, and calf needs during the 2025 Fall Focus Educational Symposium

in Columbia, Missouri.

Meyer first challenged producers to figure out
what their own females weigh, and to consider that
muscle — which is often more present in crossbred cattle
like SimAngus — is heavier than fat. “As we consider
cow size, [ want to challenge everyone, before throwing
the first stone, to figure out what your mature cows
weigh,” she said. “Your cows weigh probably more than
you think they do if you don’t weigh them a lot, or your
customer’s cattle weigh more than they think they do,
because your breed still has muscle in it. That’s why we
like them.”

Finding the ideal cow weight, which strikes the balance
between input and output, can be tricky. Thriftiness is
often prioritized, but if cow size is too small, calf size at
weaning will also decrease. Meyer explained that by
thinking about cows like factories, producers can deter-
mine whether or not their females are too big for their
environment. “A cow’s job is to hang around for a long
time and make as many products, or calves, as she can.
When we think of it in terms of a factory, we don’t neces-
sarily think that a big factory that makes a lot is a bad
thing. It depends on what you are making,” she explained.

Evaluating the obvious external measures, like weight
or frame size, doesn’t offer the full picture of cow effi-
ciency. Muscle mass and nutrient utilization are also
important. Muscle adds weight, and more weight requires
more nutrient intake; however, muscle is also critical in
times of stress. “Muscle is the place where you can put
extra protein,” Meyer shared. “We can’t store protein just
anywhere in the body, but when cows are hungry or go
through periods of time where they don’t get enough
nutrients, they can pull from their muscle.”

During pregnancy and lactation, this nutrient reservoir
can be critical. “They can give their little fetus, or their
udder, those amino acids,” Meyer added.

In her research, Meyer has found that cattle with thin
muscle cannot withstand stress. Because of this, she
encourages producers to keep in mind that the pendulum
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First-calf heifers are still developing during pregnancy,
making proper nutrition critical for both them and their offspring.

on cow size can swing too far in either direction. “I think
that cows can get way too little, just as they can get way
too big,” she said.

Cow-calf producers are beholden to the weather, and
in many areas of the US, drought has greatly diminished
resources. Too much moisture can also create challenges
for females — grass might look abundant, but the protein
in forages is often diluted with excess moisture. Across
the country, volatile weather creates nutritional challenges
for beef cows. “We have to keep in mind that a cow is
regularly in situations where she is stressed because of
the amount of nutrients she gets,” Meyer said.

Despite this challenge, producers are consistently
working to maximize genetic potential, which can only
be realized if a female isn’t stretched too far nutritionally.
“Her calf has the genetics to do so much, and that can
only happen if it has nutrients,” Meyer shared. “Her job
as a factory is to give nutrients to her calf, and the only
period of the calf’s life that she can do that is from the
time it’s conceived to the time it’s weaned.”



Meyer shared that while individual seedstock produc-
ers may do everything they can to meet their cow herd’s
nutritional needs, and ultimately maximize the genetic
potential of calves, there are many producers who either
aren’t able to do so, or who do not have the knowledge to

— do so. Testing hay is an easy, affordable step that many

producers skip. “We’re currently dealing with really weird

conditions, so sometimes we think that our forage is great
when it isn’t. Many people have genetic information on
every animal on the place, but haven’t done a hay test in

decades,” Meyer said. “Not every hay bale that looks good

actually has the right numbers.”
Often, producers don’t realize they aren’t fully meeting
the nutritional needs of their cow herd during gestation.
“I know that many times when we don’t feed cows well,
] it’s by accident. I'm not casting blame on this situation,

but I want us to think about the nutrients a calf needs from

the time it’s conceived until the time that it’s weaned.”

Much of Meyer’s research focuses on cow needs in
the late stages of pregnancy. Nutritional requirements
increase during this time, but don’t always align with the
standard yearly schedule many producers follow. “The
problem with that is that we’ve actually selected calving
seasons primarily to give more nutrients to that cow actu-
ally when she’s milking, and when we need to get her
rebred, which means that many times she doesn’t have
as much of an opportunity to eat as many nutrients when
she’s in her late pregnancy,” Meyer explained.

Physical appearance can also skew feeding decisions,
and producers often don’t realize that a cow was under-
conditioned until after she has calved. “Sometimes we
also imagine that when she’s full and she has a big fetus
in her, that she has a little more condition on her than
she does,” Meyer said.

This mistake can be hard to reverse, especially in the
resulting calf. Cows naturally prioritize where nutrients
go, and while the cow will sacrifice herself for as long as
possible, a fetus may be shortchanged in order for a cow
to continue maintaining her own body. “Now, we know
that cows generally pull from themselves first,” Meyer
said. “They’re kind of the ultimate martyr, but there is
a limit because they need to keep themselves alive. It is
bad for their calf if they are dead or if they can’t make
milk, so they do start to limit their calf and their ability
to make milk.”

Above: Dr. Allison Meyer sharing about the importance
of cow herd nutrition during Fall Focus 2025.
Below: The variation in available resources like grass
throughout the year can make it challenging for producers
to always meet their cow herd’s nutritional needs.

In a USDA-funded study, heifers were either fed to

their nutrient requirements during pregnancy, or only to
70% of their protein and energy needs. The females and
their offspring were evaluated based on a number of cri-
teria. Overall, if cows were not given enough to eat, their
calves didn’t receive enough nutrition. Decreased birth-
weights were also observed, which is not a positive
outcome when the lower weight is due to nutrition.
“If we change the fetal growth trajectory, bad things can
happen. We can change fetal development, their vigor,
their cold tolerance, and all kinds of things like that,”
Meyer explained.

(Continued on page 32)
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Making the Most of Your Herd’s Genetic Potential through Nutrition

(Continued from page 31)

Meyer emphasized that the only correct way to decrease
birthweight is through genetics, not nutrition. There is a
misconception that feeding a cow “too well” can cause
calves to have large birthweights, but Meyer shared that
this cannot happen. “You actually cannot feed birth weight
into a calf that its genetics didn’t have the potential for,”
she said.

In the experiment, calf vigor was measured in the two
groups of females based on the amount of time it took for
calves to stand up after birth. Meyer shared, “We found
that if the dams were nutrient restricted in this study
[their calves] took longer to attempt to stand, and longer
to stand.”

These calves weighed less through weaning, and Meyer
shared that skeletal differences and a smaller ribeye area
were also observed. These changes could be attributed to
a number of factors — from getting less nutrients in utero,
to the lower-quality colostrum their mothers produced;
the females fed at 70% were put on a diet that met their
nutritional needs at 100% after giving birth, but colostrum
is produced before birth. Even on a full diet, these cows
and calves weren’t able to catch up to their counterparts.

Differences were observed in the restricted females well
past the first calf cycle. “We found that even though we
had been managing them together since we weaned their
first calf, and really we were feeding them similarly since
they gave birth to their first calf, that they still were smaller
if they had been nutrient restricted in the first pregnancy.
They weighed less throughout their second pregnancy, the
rest of their second pregnancy, and through their second
lactation,” Meyer explained.

These females also had less muscle mass and smaller
frame scores, which could be viewed as beneficial in
certain programs, but Meyer cautioned that low muscle
means these females won’t have the reserves to with-
stand environmental challenges. “What we do to a heifer,
especially during her first pregnancy and lactation, does
affect her forever. We expect her to grow about 20% of
her mature body weight while she’s pregnant. But many
times we think she’s developed because she’s pregnant,
and I think that’s really wrong. I think we need to con-
sider that she’s still being developed all the way through
her first pregnancy, and probably until we’ve weaned her
first calf,” Meyer shared.

Meyer also explored the implications of the current
cattle market. Even newborn calves are worth a substan-
tial amount, which means that getting them through the
first three weeks of life isn’t only important from an ani-
mal husbandry standpoint, but also because of value.
Additionally, because feedyards are asking more of cattle
with the goal of larger finished weights, making sure
calves are healthy from the beginning is more important
than ever. Meyer concluded, “We don’t necessarily have
to make cows bigger to make their calves have the poten-
tial to be bigger. We can just manage them better so that
their calves can meet their genetic potential to do those
things. What is the point of having great genetics if you
don’t realize that genetic potential because a cow didn’t
have the inputs she needed?” =

SimGenetics producers from Missouri and beyond taking in Meyer’s presentation.
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by Larry H. Maxey,

founder and superintendent, NAILE Fullblood Simmental Shows

Our Pioneers —

In the next few editions of Our
Pioneers I will be reaching way back
in history in an attempt to chronicle
the lives of some very famous and
legendary cowboys. Each of these
subjects lived in an era that has been
romanticized, fictionalized, and popularized extensively in vol-
umes of books, movies, and TV shows. Interestingly, their
stories remain popular to this day, although much of the portray-
als of these legends have a heavy mixture of fact and fiction as
Hollywood often does. Here, I will be as factual as possible as I
sort through the bounty of material that thankfully exists.

Charles Goodnight was born in Macoupin County, Illinois,
near St. Louis, Missouri. He was descended from immigrant pio-
neer Hans Michael Gutnect, from Mannheim, Germany. He
moved to Texas with his mother and stepfather in 1846. In 1856,
he joined a local militia and the following year he joined the
Texas Rangers. He was involved in various Indian wars, mostly
with the Comanche. With the start of the Civil War he joined the
Confederate States Army. Most of his time was spent as a scout
and he was active in guarding against Indian raids.

After the Civil War, he started herding feral Texas Longhorn
cattle northward from western Texas to railroads in the north. At
the time, this was known as “making the gather.” It was a
statewide roundup of cattle that had roamed free during the four
long war years. Worth only $4 per head in Texas, they could
fetch as much as $40 in the north and east. In 1866, Goodnight
and his friend Oliver Loving, also a legend, drove their first herd
of cattle along what became known as the Goodnight-Loving
Trail. From the headwaters of the Brazos River, they headed
southwest, crossed the Pecos River at Horsehead Crossing, and
then followed the river north into New Mexico to Fort Sumner.
There, the cattle were sold to the US Army.

Looking at a map of the region, you might ask why Good-
night and Loving took such a long and circuitous route. The
Comanche stronghold of the Staked Plains, around present-day
Lubbock, Texas, was the main reason. As the Goodnight-Loving
partnership grew, they extended the trail northward through
northeastern New Mexico. It is also worth noting that historians
credit Goodnight with the invention of the chuckwagon, which
he introduced on his first drive.

In New Mexico, Goodnight and Loving met up with John
Chisum, a cattleman from the area. (Chisum’s story will be pro-
filed in a following edition.) They also formed a partnership with
the task of supplying the US Army with those wild Texas Long-
horn cattle. Unfortunately, Loving was critically wounded by an
arrow during an Indian ambush and a few weeks later he suc-
cumbed to his wound. Goodnight and Loving were the closest of
friends. Goodnight stayed by Loving’s bedside until his death.
He then returned Loving’s body to Weatherford, Texas. It is said
that Goodnight carried Loving’s photograph in his pocket and
kept one on his desk as well.

After Loving’s death, Goodnight and Chisum continued their
partnership. In order to reach new markets and the best price for
their cattle, they extended the trail from New Mexico to Col-
orado and all the way to Wyoming.
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Charles Goodnight (1836-1929)

Charles Goodnight, the father of the
Texas Panhandle and cattle business
pioneer. Photo by Billy Hathorn,
courtesy of the University of
Oklahoma Press.

In 1876, Goodnight founded the first Texas Panhandle ranch,
the JA Ranch, in Palo Duro Canyon. The area was abundant
with grass, water, timber, and game. In addition to raising cattle,
Goodnight preserved a herd of native plains bison. It is said that
descendants of these bison survive to this day in Caprock
Canyons State Park. Bison from this park were introduced into
the Yellowstone National Park in 1902. Goodnight also crossed
these bison with his cattle and called them “cattalo.”

Because these pioneer cattlemen were truly legends helping
to tame the West, there are treasure troves of documentation on
their lives and achievements. That includes so many of their
associates and others they crossed paths with during their times.
I could probably list hundreds and not cover them all. However,
for Goodnight and Loving, I will end with a more recent and fas-
cinating account of their story that I am sure most of our readers
will recognize. The novel, Lonesome Dove, by Larry McMurtry,
is a fictionalized account of Goodnight and Loving’s third cattle
drive. On the big screen, the character Woodrow F. Call (actor
Tommy Lee Jones) represents Goodnight and Augustus McRae
(actor Robert Duvall) represents Loving. That series was as pop-
ular as any depiction of life in the Wild West of the US in the
1800s. Granted, while so much of the Hollywood version takes
great liberty with the facts, the plot for this story was based on
real-life people who probably lived a more daring and adventur-
ous life than even Hollywood can depict.

It is fitting that Goodnight was inducted into The Hall of
Great Westerners of the National Cowboy and Western Heritage
Museum in 1955. =&

Editor’s note: This piece originally appeared in the March 2023
edition of the Register.

Is there a Simmental pioneer who you would like to
see profiled in this series? Reach out to Larry Maxey
or the editor to submit your suggestions:

larryhmaxey@gmail.com e editor@simmgene.com
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Developing leaders through friendship, networking,

and communication skills!

by Josie Phillips

November is
the month to give
thanks. During
almost every grand
drive speech, the
judge encourages
exhibitors to thank
those who helped
get them to the
show. They tell us to thank our parents, our
advisors, leaders, crew members, and mentors. I
certainly try to do that, and I hope that all of you
do as well. Sometimes we forget to give thanks
to the folks behind the scenes who are providing
all of us the opportunity to exhibit our cattle.
One of my favorite weeks of the year is the
National Classic, and I can’t begin to imagine
how much time and effort goes into planning
and organizing a show of that magnitude. So, I
thought it would be fun to get the inside scoop
on how hard the ASA staff works to pull off such

Mia Bayer leads the organization of each National
Classic, and wears many hats during the event.
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a phenomenal show. I asked Mia Bayer, Director
of Youth Programs and Foundation Manager,
and Chance Ujazdowski, Progress Through Per-
formance Coordinator, about their roles.

How long have you worked for the ASA?
Explain what your job entails.

Mia: I have worked for the ASA for four
years. I oversee anything youth, show, or Foun-
dation related. This includes planning and
executing the National Classic along with
Chance and other staff, working with host states
to plan regional shows, advising the AJSA Board
of Trustees, planning the Summit Leadership
Conference, being the staff lead for the Activities
and Events committee, attending and working all
PTP shows, and more meetings than I can count.
On the Foundation side of things, I work with
the Foundation board to organize meetings, plan
fundraisers, and attend fundraising events.

Chance: I have worked with ASA in some
capacity since October 2011. I currently have a
part-time position, and my primary responsibili-
ties are coordinating the National PTP Shows and
the AJSA Classic contests. This includes creating
show programs, scoring contests, writing quizzes,
researching public speaking topics, coordinating
contest judges, handling results and Ring of
Champions scoring, updating premium books and
policy documents, and a whole lot more.

What is your favorite part of the
AJSA National Classic?

Mia: The week is incredibly stressful, but I
can honestly say there is nothing like the feeling
I get from watching everyone parade in during
opening ceremonies. The energy is contagious.
Everyone is so excited for the week, and it gives
me some much-needed energy to make it
through the busiest week of the year.

Chance: Without question, the people are my
favorite part of everything AJSA-related. Our
industry is built upon relationships, and our
organization provides opportunities to meet
leaders, mentors, competitors, and friends at
every event.

Can you estimate how many people are
involved in planning and implementing
our National Classic?

Mia: I think this has changed over the past
couple of years as far as planning. Most of the
planning is done with a smaller group, but the
implementation is a different story. Multiple ASA
staff, show interns, and lots of wonderful volun-
teers make it happen.
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of Trustees

Ella Fischer

Missouri
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ellafischer24 @gmail.com

Noah Goss

Kansas
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noahggoss@gmail.com

Hallie Hackett

Texas
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halliehack10101 @gmail.com

Carter Hall

West Virginia
304-373-8427
challl221 @gmail.com

Chase Harker

Indiana

812-603-5371
chaseharker1902@gmail.com

Cecillia Newby
Kansas
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kstatetd@gmail.com

Josie Phillips

Kentucky
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josie.rockingplivestock@gmail.com

Audrey Redalen
Minnesota

507-421-6552
audrey.redalen@gmail.com

Conley Schick

Illinois

217-937-9402
conley.schick@gmail.com

Anna Sweat

Arkansas

870-200-7600
anna.sweat.06@gmail.com
Anna Webel

Illinois

309-351-9223
anna.g.webel@gmail.com




Chance: Short answer: I'd estimate around 200 people. Long
answer: It depends how you look at it. The bulk of the behind-the-
scenes planning has been handled by three people: Mia, Emma,
and myself. But the week definitely wouldn’t be possible without
the AJSA Board, other ASA staff, our AJSA interns, trustee candi-
dates, state association volunteers, ASA board members, and
many others. (There were over 120 contest judges alone!)

When do you start planning the following year’s event?

Mia: For me it never really ends. Facility and hotel contracts
are worked on year-round. I have a lot of meetings to plan not
just for next year’s event, but working on many years in the
future as well. My goal is to have locations planned five years in
advance, but that is very difficult to do. There are only a few
venues that can hold the National Classic, and several other
breeds need to use those locations as well. Currently we have
scheduled Grand Island in 2026 and Louisville in 2027. T am
working on 2028 and 2029.

Chance: Planning really is a year-round process. As soon as
one year ends, we start discussing how to make improvements
for next summer. The heavy lifting starts as soon as the National
PTP Show season ends.

On average, how many hours do you work each day
at the National Classic?

Mia: Hardest question yet, but I'll use a day from Madison last
summer as an example. I leave the hotel at 5:45am and get back
to the hotel around 10pm, and sometimes I still need to eat sup-
per. The days are long, and the nights are short, but you are also
mentally prepared for it. It comes with the job!

Chance: From day one to the end, I average 16-17 hours per
day. People always ask if I had fun at the National Classic, and I
jokingly respond, “When did I have time for that?”

How do you determine the “success” of our National Classic?

Mia: I always say if it looks like it went smoothly from the out-
side then it was a success. Meaning, there are times when behind
the scenes it gets so hectic or we have a major issue, but it is our
job to keep things going as smoothly as possible and make sure
the juniors and their families are having a great week.

Chance: When the week is over, I ask myself two things: Did
we provide our members and their families with an opportunity
to meet their goals? And, in general, did people have a positive
experience? If the answer to both is yes, the event was a success.

This past theme, Oh What Fun, was certainly fun.
How do you come up with the theme each year?

Mia: Honestly, coming up with a theme is really hard. You
want to be original, but it’s tough coming up with something new
that will appeal to our junior members and be easy to work with.
There is a lot of brainstorming between me, Chance, and Emma
and we ask others for input of ideas.

Chance: ASA has only decided the theme for the past two
years, and there isn’t really a formal process. Mia, Emma, and I
exchange ideas throughout the year. When we find a concept
that we all like, we ask for input from a few people we trust and
hopefully lock it in.

How long does it take to write each quiz? Do you have to do
a lot of research when writing them?

Chance: Throughout the year, I bookmark new resources and
record voice notes with new ideas. I set a goal each spring to
write a specific number of new questions and research until I
meet or exceed that goal, while also researching Public Speaking
topics. The next step is compiling quizzes, using both old and
new materials. Because I typically write multiple quizzes at

Chance Ujazdowski sporting his Christmas-themed attire
at the AJSA National Classic.

once, it’s difficult to say how long each one takes. Including
state association events and AJSA Classics, I write around 30
quizzes each year.

What do you think sets the Simmental breed apart from other
youth beef cattle organizations?

Mia: The AJSA has a reputation for producing young adults
that will go out and make a difference in the industry. I think a lot
of that comes from the dedication so many young members have
to succeed not only in the show ring, but also in all of the educa-
tional contests we offer. No other breed gets to ring the bell!

Chance: My first answer is no surprise: The growth and devel-
opment that our contests create for all our exhibitors is
something no other breed provides. I also don’t think you can
answer this question without recognizing the quality of our Bred
and Owned Show. I think it’s the best in the business.

You just finished a long week at the National Classic — what is
the first thing you do at home to relax?

Mia: A cup of coffee on my porch and just quiet, with no ques-
tions from anyone. Mentally I just need a break.

Chance: I'm sure it would be more interesting to say that I go
look at my calves in the pasture, but I sleep. That’s it.

It’s evident the Simmental breed has some of the best staff in
the business! After a long hard day, a simple “THANK YOU”
means a lot so I encourage everyone to join me in thanking Mia,
Chance, and all the other ASA staff members for investing in us
and making our breed one of the fastest-growing in the industry.
We truly have the best staff and the best national junior show. I
hope everyone has a wonderful Thanksgiving holiday and I look
forward to seeing you all next summer in Grand Island! &
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DNA Testing Requirements for Herdsires

In January, ASA membership voted to require a DNA test
(GGP-100K genomic panel) on all herd bulls/natural service sires
born on or after January 1, 2025. This new rule mimics the cur-
rent DNA requirement for Al sires and donor dams.

Although the rule change isn’t immediately affecting member-
ship, it is never too early to prepare. By collecting and submitting
DNA samples on bull calves born this spring and beyond if they'll
go on to sire registered calves, producers can avoid future issues.

DNA Test for Bovine Congestive Heart
Failure (BCHF) Risk Now Available

A test estimating a genomic prediction for risk for develop-
ment of Bovine Congestive Heart Failure (BCHF) is now available
as an add-on the GGP100K ($9.50) or a standalone test ($19.50).
This is not an IGS prediction but molecular breeding value based
on the Simplot and Neogen partnership studying heart failure in
feedlot cattle. Because this is a molecular breeding value, results
will be based solely on the DNA marker information and will not
include other pertinent information that goes into EPD like pedi-
gree, breed, and performance records. The test returns a
molecular breeding value for risk of progeny developing heart
scores correlated to BCHF (lower number is better). The average
accuracy of animals tested is 0.32 (standard deviation 0.09). At
this time the results will be reported through an email but not
uploaded to Herdbook. Please contact Jackie Atkins at
jatkins@simmgene.com with any questions.

W/C Double Down 5014E
(ASA 3336150) Pedigree Update

The American Simmental Association has completed a pedi-
gree correction for the bull W/C Double Down 5014E (ASA
3336150) following parent-verification DNA testing on his dam,
W/C Miss Werning 5014C (ASA 3211676), which resulted in a
change to her recorded sire. This adjustment has altered W/C
DOUBLE DOWN 5014E’s pedigree and breed composition,
which in turn affects the breed composition and pedigree of his
progeny. All impacted records were automatically updated in the
ASA database immediately following his dam’s pedigree change.
For questions regarding affected animals, please contact the ASA
DNA Department at dna@simmgene.com, or 406-587-4531.

Seeking Sire Nominations For CMP

Looking to test your top young sire across different environ-
ments? Want to enhance accuracy and gain valuable data on
your young sire? The Carcass Merit Program (CMP) is for you!

Since 1997, the CMP has relied on select cooperator herds to
test sires; however, ASA recently added a new CMP testing
avenue, which will allow for MORE SIRES to be tested annually.
CMP collects vital carcass data on calves, which improves car-
cass trait predictions and DNA marker predictions for all cattle in
the IGS genetic evaluation, and supports breeders in evaluating
their young sires and advancing their genetic programs. If you're
interested in nominating a sire, fill out the nomination form at
simmental.org (Programs, ASA Programs, CMP).
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Sale Catalog Resources
Added to ASA Website

Looking to add some information about EPD and indexes,
genomics, the IGS multi-breed genetic evaluation, or the benefits
of participating in ASA’s programs to your sale catalog? Look no
further! ASA has compiled a folder with various resources like
logos, camera-ready ads, and answers to frequently asked ques-
tions that can be used in sale catalogs or other marketing
materials. Visit www.simmental.org and click on “Sale Catalog
Resources” under the Marketing tab to view the material.

Hydrops Update: TraitTrac and
a Recommended Marketing Statement

ASA has been investigating a developing genetic condition
that causes Hydrops pregnancies in a certain line of Simmental
genetics. Here are some updates in relation to this research and
ASA’s actions/suggestions:

Hydrops has been added to Herdbook’s TraitTrac with WS All
Aboard B80 listed as a documented carrier. At this time there are
no genetic holds placed on his descendants as there is not a DNA
test available yet. Once there is a test, then Hydrops will follow
the same policy as other genetic conditions.

Female progeny who are descendants of or are directly sired
by WS All Aboard B80 (ASA# 2852207) are at risk for carrying a
genetic abnormality called Hydrops. Daughters may develop a
serious condition during late gestation that results in excess fluid
in the fetal membrane, which typically causes the loss of the calf
and occasionally the dam. There is no current test at this time to
identify animals carrying this mutation. Research is ongoing
regarding the transmission of the abnormality, and to develop a
genetic test. Helping our producers navigate this issue is of the
utmost importance to us. Therefore, given that there is neither a
full understanding of this condition nor a test, careful considera-
tion should be given regarding the question of whether to breed
WS All Aboard B80 descendant females until more information is
available to breeders.

For questions regarding established WS All Aboard B80 genet-
ics, Hydrops symptoms, reporting an active case, or additional
information, please visit the Hydrops Information Center at
www.simmental.org or reach out to Jackie Atkins at
jatkins@simmgene.com.

Price Adjustment Notification:
uLD Genomic Panel, Semen Sample

Processing, and TSU Fees

Due to increased costs from ASA’s contracted laboratory, ASA
will be raising the price of the ultra-Low Density (uLD or 9K)
genomic panel and the processing fees for semen samples, effec-
tive immediately. Due to increased costs from the manufacturer,
ASA will be raising the price of TSUs from $22/box to $23/box,
effective immediately. These price adjustments are essential to
cover rising expenses and production costs, and we thank you for
your understanding.

If you have any questions, contact the DNA department at
dna@simmgene.com. To view the current DNA testing prices
visit simmental.org.

(Continued on page 42)
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(Continued from page 40)

Check-Off Bonus Program Reminder

While the July 15 deadline to submit all state association pro-
gram requests seems far away, it’s a good time for state
associations to familiarize themselves with the check-off bonus
program. Aside from the quarterly check-off money states can
receive, state associations are also eligible for additional money in
the form of yearly bonus checks if certain activities are completed
throughout the year. Examples include hosting a field day with
ASA representation and participating in the cost share program.
To learn about the check-off bonus program, visit simmental.org
and contact Callie Cooley at stateassoc@simmgene.com with
any questions.

2025 Year-Letteris N

In accordance with the Beef Improvement Federation guide-
lines, the year-letter animal identification for 2025 is N, and will
be followed by P in 2026, and R in 2027. The letter M was the
year-letter designated during 2024. Per the BIF guidelines, the fol-
lowing letters are not used: I, O, Q, and V.

INTERNATIONAL

Cargill Deploys Al-Powered Robot Dog
‘Spot’ at Amsterdam Facility

to Enhance Safety, Reliability,

and Workplace Innovation

Cargill has introduced Boston Dynamics’ four-legged robot,
Spot, at its Amsterdam Multiseed crush and refinery plant to sup-
port daily inspections, identify hazards in real time, and enhance
operational reliability. The Al-powered robot uses advanced sen-
sors and real-time data collection to detect equipment and safety
risks, helping keep operations running smoothly while protecting
the people behind them.

Spot performs approximately 10,000 autonomous inspections
per week, capturing thermal, acoustic, and visual data across
rapeseed and sunflower processing lines. The robot identifies
maintenance issues such as equipment overheating, product leaks,
and ventilation faults, alerting operators before problems arise.

In one case, Spot detected a decanter running above safe oper-
ating limits. Maintenance teams made immediate adjustments,
preventing equipment failure and avoiding significant downtime.
In another, Spot flagged bearings fluctuating between 40°C and
100°C, prompting lubricant replacement before damage occurred.

“Spot gives us peace of mind overnight and helps us wake up to
data, not surprises,” said Martin Blommestijn, Plant Superintendent
at Cargill Amsterdam. “It’s more than just a robot — it’s an early
warning system that helps keep production safe and smooth.”

Spot also scans for hazards such as open doors, misplaced
equipment, or obstructed walkways, complementing Cargill’s
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Office Holiday Schedule

Thursday, November 27 & Friday, November 28

Thanksgiving
Wednesday, December 24, Thursday, December 25 & Friday,
December 26

Christmas &

rigorous safety standards with an extra layer of digital visibility.
Spot’s deployment is also changing how Cargill employees
work, and how they feel about the future of food manufacturing.
By automating repetitive tasks and increasing digital visibility,
operators are shifting from manual oversight to data-informed
decision-making.

Team members are gaining skills in programming
autonomous missions, interpreting real-time inspection data, and
using smart technologies to improve plant performance. This
workplace transformation is part of Cargill’s commitment to
building a more attractive, innovative environment for the next
generation of talent.

“We are building a new working environment where automa-
tion, digitalization, and AI support our teams to make our
manufacturing and supply chains safer and more efficient,” said
Chris Kassios, Smart Manufacturing Process Lead at Cargill.
“When employees see that we’re investing in their tools and
training, it shows that we’re investing in their future too.”

Following successful testing and team training completed ear-
lier this year, Cargill is evaluating how Spot could scale across
other European operations. The pilot is a key step toward more
predictive, digital-first plant management, positioning Cargill at
the forefront of safe, efficient, and talent-forward food production.

“This pilot is just the beginning,” added Kassios. “Robotics and
Al are helping us build a food system that’s not only more effi-
cient, but more resilient, sustainable, and human-centric.” &
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BEEF BUSINESS

The Links Between Cow-Calf, Stocker,
and Feedlot Segments of the Beef Industry

by Paul Beck, Oklahoma State University Extension

The beef industry is often described in segments — calves
start on the ranch, many go through a stocker or backgrounding
phase, and then enter the feedlot. But what happens early in a
calf’s life doesn’t just stay there. Health, nutrition, and manage-
ment decisions made before weaning or during grazing ripple
forward, shaping feedlot performance, carcass quality, and ulti-
mately consumer demand.

A recent Applied Animal Science special issue highlighted
how pre-weaning and stocker management affect cattle perfor-
mance later in the feeding phase and at harvest. Here are a few
key takeaways:

Health Matters Most

Bovine respiratory disease (BRD) is still one of the costliest
health challenges. Calves treated for BRD during receiving gained
less on pasture, entered the feedlot lighter, and finished with
lower carcass weights. They didn’t “catch up” later, showing the
value of preventing sickness.

Nutrition Has Mixed Carryover

Research showed limited long-term impacts of cow or stocker
nutrition. Winter supplementation of cows did not consistently
affect later calf performance. Distillers grains boosted gains on
pasture, but advantages disappeared in the feedlot. Beef-on-dairy
crosses responded to higher early-life nutrition with better
growth and marbling, but compensatory gains were mostly con-
fined to early finishing.

Management Leaves a Mark

Calves weaned with low-stress methods or grown as yearlings
tended to produce heavier carcasses with better quality grades
than those shipped directly to the feedlot. Weaning strategy,
grazing management, stocking rate, and calving season all influ-
enced growth and carcass outcomes, though results were
sometimes inconsistent.

What This Means for Producers

The most consistent message is that healthy, well-managed
calves perform better all the way through the beef system. Pre-
venting BRD, castrating before marketing, and using low-stress
weaning methods are management decisions that continue pay-
ing off beyond the ranch gate. Nutrition programs support
short-term growth but don’t always carry over into finishing.
Early management decisions echo throughout the beef produc-
tion chain. Keeping calves healthy and reducing stress is the
surest way to add value in every segment.

Have You Scheduled Your
Bull Breeding Soundness Exam?

University of Missouri Extension

Patrick Davis, University of Missouri Extension livestock field
specialist, suggests your bulls have a Breeding Soundness Exam
(BSE) prior to each breeding season. “The bull BSE helps make
sure bulls are ready to be successful during the breeding season,”
says Davis. The BSE evaluates structure and fertility to make sure

44 Register / November 2025

the bull is adequate for a successful breeding season. Further-
more, during the evaluation, it’s a good time to check for health
issues and provide vaccinations to promote adequate health for
the bull and the rest of the herd.

Components of the BSE:
Body condition score: Body condition score (BCS) evaluates
fat cover on a scale of 1 (emaciated) to 9 (obese). Davis sug-
gests bulls enter the breeding pasture at a BCS of 6, which is
a smooth appearance throughout. This provides the bull
adequate energy reserves to successfully breed females.

Structural soundness: “Since bulls will be covering a lot of
pasture and cows during the breeding season, structural
soundness is important,” says Davis. One way to evaluate
structural soundness is through foot scoring. Foot scoring
evaluates the hoof through claw set and the pastern and
heel length through foot angle. Both foot scoring parameters
are evaluated on a 1 to 9 scale with an ideal range of 3 to 7.

Bull fertility: During the BSE, the veterinarian will evaluate
sperm motility and morphology, and make sure semen
quality is adequate for optimum pregnancy rates.

Bull health: “Since bulls are in the chute during the BSE,
it’s a good time to update vaccinations,” says Davis. It’s
also a good time to test and make sure newly acquired non-
virgin bulls are negative for trichomoniasis. Davis suggests
doing these things to promote optimum health in your cat-
tle operation.

“Contact your veterinarian to schedule your bull’s BSE 30 to
60 days prior to the breeding season,” says Davis. This helps
identify bulls with poor fertility and structure so you can cull
them and replace them with sound bulls. This further helps your
cow herd achieve optimum pregnancy rates, which helps opera-
tion productivity and profitability. Furthermore, some veterinary
clinics will partner with pharmaceutical companies to provide
rebates on vaccinations and dewormer if you schedule your
bull’s BSE during their specific BSE day.

Unlock the Added Value
of Producing More Calves

Industry Press Release

Successfully breeding cows and maintaining pregnancy is
always financially beneficial. In today’s cattle market, the value
proposition and profit potential of getting a calf to market are
even more significant with record-high prices.

“If you’re in the cow-calf segment of the industry, the main
driver of profitability is going to be your ability to produce
calves,” says Pedro Fontes, PhD, associate professor in beef cattle
reproductive physiology at the University of Georgia. “That’s
highly dependent on whether we can generate and maintain
those pregnancies.”

For a cow herd with 100 head, increasing pregnancy rates by
5% and having those additional calves make it all the way to
market would result in approximately $12,000 more in gross rev-
enue. Keep the following strategies in mind when looking to
improve your reproductive program to achieve more pregnancies
and calves and optimize your income.



The American Simmental Association encourages all members to participate
in our whole-herd reporting system, called Total Herd Enrollment (THE).

How to Update Your Inventory

Start with your Preliminary Inventory by accessing it online
(see reverse for instructions or use paper packet received in mail/email)

See Enroliment Template below

@ Confirm that ALL spring-calving cows are listed on the form. This should include any cow enrolled in the
previous year, first-time heifers, purchased cows, and cows in associated junior accounts that run with your herd.

@ Enroll or Remove each dam. Enter an enrollment or removal code in the Primary Code column.

@ A/B/C/D/N — Enter an enrollment option: A, B, C, or D for each cow. If a cow is being removed, enter “N.”

Enroliment Template

AnmReg Primary
Nbr AnmTatt Code AddtnlCode | A/B/C/DIN | Season Animal Name BirthDt BrdCds EnrYear BillCode Remarks
@ @ ®
Do you still own the dam? Has the dam been sold, culled or died?
THE Enrollment Codes THE Removal Codes
0 | Cow Bred to Calve During the Season 60 | Exposed and Failed to Conceive
1 | Heifer Bred to Calve During the Season 61 | Aborted
2 | Not Exposed — Moved to Next Season 62 | Age
3 | Exposed and Failed to Conceive — Moved to Next Season 63 | Appearance
4 | Exposed and Failed to Conceive - Moved to Next Year 64 | Calf Loss at Calving
5 | Donor Cow 65 | Calf Loss Post-Calving
6 | Recipient Cow 66 | Color
44 | Not Exposed — Moved to Next Year 67 | Died - Calving

68 | Died - Other
69 | Died - Sickness/Disease
70 | Disposition

Optional Columns

« Additional Code (secondary reason for removal) only to be 71 | Herd Reduction
used if the first removal code is already in the primary code 72 | Hoof Condition
column. 73 | Horned
» Remarks are for member use only. Enrollment will not be 74 | Injury
adjusted from this column. 75 | Production/Performance
« If you enter “H” in the Bill Code column, you will be billed 76 | Prolapse
half now and half later in the year. 77 | Sickness/Disease
* Ifyouneed to add a gommgrcial dam, enter her tattoo 78 | Sold, Breeding Purposes, Paper Not Transferred
(AnmTatt), date of birth (BirthDt), and breed codes (BrdCds). 79 | Sold, Breeding Purposes, Paper Transferred

80 | Structural Soundness

Send Your 2026 Spring Inventory to ASA by December 15, 2025 J KL ECLRCRONEI
82 | Genetic Defect Status

* Online: using Data Entry section of Herdbook Services: www.simmental.org
* Email: THE@simmgene.com ¢ Mail: One Genetics Way, Bozeman, MT 59718




Total Herd Enrollment Payment Options

Option A (TR) Option B (SR) Option C (LR) Option D (CM)

Total Registration Selective Registration Limited Registration Commercial
Enroliment Fees: $15.00 $0.00 $7.50 $390/herd
Registration Fees: $0.00 $30/$40/$50% $30/$40/$50% $42/$52/$62%
choosing the best options: Depending on age of calf pepending on age of calf Apepending on age of calf
If you register > 45% of your calf crop. v
If you register < 45% of your calf crop and don’t use EPD

for selection decisions. v

If you register <20% and use EPD for selection decisions. v
If you have a commercial herd. 4

Benefits of enrolling:

EPD to make informative selective decisions. 4 Reg. Animals Only 4 Females Only
Herd participates in genetic evaluation. v v v v
Reproductive record on every cow enrolled. v v 4 4
Commercial cows or cows of other breeds are eligible. v v 4 v
Requirements when enrolled:
Every registered SM/SI dam must be enrolled. v v v
Each dam enrolled must have calf or productivity reported/year. v v v v
Deadlines to be met for enrollment and calf data. v 4 v
Instructions for
Online Enrollment
www.simmental.org
1. Go to www.simmental.org and select Herdbook 8. Review Errors and/or Warnings
2. Log In by entering * Errors ‘ ) .
« 6-digit member number (zero filled example: 000317) (indicated by red triangle at left szde of Z.me)
« Password o Select the Errors tab — errors will be listed and

MUST be resolved before submitting

3. Under Data Entry sclect Online O Herds in Option D must email job number to

4. Select the Inventory tab THE@simmgene.com for final processing
* Click Spring « Warnings
* Make sure year shows 2026 (indicated by a purple triangle at left side of line)
5. Select Update Cow Inventory Online O Select the Warnings tab — review each warning listed,
-OR- correct if needed

O Job may be submitted without resolving all warnings

9. Select Submit Data
« If Edit Job button shows, select button, resolve the
error(s) and submit again

Select file type, then Download to load your
preliminary inventory into an Excel spreadsheet

6. See front for Inventory instructions and codes for

both methods of entry * Select Proceed to Billing for billing summary (A4fier
7. To upload completed Excel spreadsheet: December 15, 2025, all options will have a balance due
* Save file to desktop and log in to Herdbook. reflecting the $1.00 non-refundable late fee per animal)
© Under Data Entry sclect Upload * Select Add Payment. Enter credit card information.
o Enter a Job Title such as “(Year/Season) THE Upload” Select Confirm
© Under Type select Animal Enrollment * Select FINAL SUBMIT (Enrollment will not be
o Click Browse — attach saved THE file completed without this step)
© Click Upload File * The Invoice Status will change to Complete. Print
and store for your records
10. To save job and return later, click Save and Exit. The job
will remain in an incomplete status under your account.
Job must be submitted prior to Please note t{mt billing is based on the submi.ssion dflte,
December 15, 2025, t0 avoid late fé o, not the date it was started. Job must be submitted prior to

December 15, 2025, to avoid late fees.



Know Your Pregnancy Rate

When evaluating your reproductive program, start with your
pregnancy rate. Fontes recommends striving for a 90% preg-
nancy rate at the end of a controlled breeding season of
approximately 65 days. “Some of this will depend on your pro-
duction system, what area of the country you are located in, and
the type of cattle you run,” says Fontes. “You might be in a
lower-input environment, and it could be financially viable to
achieve pregnancy rates in the high eighties (percentage) and still
be able to profit from your cow herd.”

Management is key to establishing and maintaining preg-
nancy. Start by meeting the nutritional requirements of your herd
via maintaining an average body condition score of 5 or greater.
Then, have a quality health program established with your vet-
erinarian that works around your reproductive calendar.

Another important metric is having cows that breed early and
thus calve earlier. “One thing I always try to get folks to think
about is getting more pregnancies in those first 21 days of the
breeding season,” says Fontes. “The main reason is we know
that when cows conceive early, they calve early, and they’re
going to be more likely to breed back next year. Not only that,
but those calves are weaned heavier because they are older at the
time of weaning.”

Fontes believes a good benchmark is to have at least 60% of
the cow herd calving within the first 21 days of the calving season.

Breed at Peak Estrus

Tightening up the breeding season and having more calves
born early can be facilitated with estrus synchronization and arti-
ficial insemination (AI). Important to the success of Al breeding
is identifying when cows and heifers are in estrus.

“If you synchronize a group of females and expose them to a
round of Al those females expressing estrus will get between 20-
30% greater pregnancy rates than the ones that fail to express
estrus,” says Fontes.

Estrus expression not only influences the ability of those cows
and heifers to conceive, but it also impacts whether they can
maintain their pregnancy until calving. “If you know the estrus
status, you can manage those cows appropriately or breed those
cows differently,” says Fontes. “One of the things we see produc-
ers doing is breeding cows based on estrus expression, even
though they might be breeding in a fixed-time AI approach.”

How this looks in practice is that a producer can apply a visual
estrus detection aid, like an ESTROTECT Breeding Indicator
patch, to monitor estrus intensity. As the patch surface ink rubs
off, it indicates the cow is starting to exhibit estrus. If 50% or
more of the surface ink has rubbed off, that’s a sign the cow is
going into high estrus intensity.

Create More Value Per Pregnancy

There is an opportunity with estrus detection to determine
which females are the best candidates to breed with higher-value
genetics or sexed semen to create more value from each preg-
nancy. “For those females showing high estrus intensity, more
expensive semen or sexed semen can be utilized with higher suc-
cess,” says Fontes. “Then, the females in lower estrus intensity or
showing no estrus can be bred with lower-priced semen. This is
another strategy that can help us control the cost of pregnancy.”

Semen from sires that are higher value typically have more
performance such as higher weaning weight, yearling weight and
marbling which generates additional revenue down the road.

The use of sexed semen is a way to increase the profit poten-
tial of pregnancy, too. Steers are worth more than heifers, so
breeding for more males is a way to capture additional revenue
during strong cattle markets. Also, if you are looking to rebuild
your cow herd or develop replacement heifers to sell, sexed
semen can be utilized to breed for additional females.

“There are a lot of things that can go south when it comes to
reproductive management, but if you do the basics right, you’ll
be able to make a big impact on pregnancy rates,” says Fontes.
“Beef cows are pretty resilient animals, and if you give them the
conditions to perform, they usually do.”

Benefits of Early Culling
Open Breeding Heifers

by Mark Z. Johnson, Oklahoma State University Extension

Early culling of open breeding heifers has several benefits to
your cow-calf operation’s bottom line. Pregnancy can be diag-
nosed by palpation at 60 days and by ultrasound as early as 30
days, so now is the time to take action and cull the open heifers.
In addition to reducing grazing pressure on pastures there are
several other long-term benefits. Typically, we should expect
well-developed yearling heifers, at 65% of their mature weight,
going into their first breeding season to conceive in a fairly short
(45-60 days) breeding season. The easiest time in a beef breeding
females’ life to get bred should be as a well-developed yearling
heifer. Because of this, culling open heifers as soon as possible
leads to the following:

Improved long-term reproductive performance of your cow
herd. Reproductive traits are low in heritability; nevertheless,
culling open heifers will improve the genetic potential for repro-
ductive performance in your cow herd by eliminating the
sub-fertile heifers. From a business standpoint, reproductive suc-
cess (percent calf crop weaned) is of critical economic
importance in the cow-calf sector.

Culling open yearling heifers right now still gives them the
potential to be marketed as yearlings. At this age they still have
the potential to finish out while in the A maturity group and har-
vest as fed cattle reaching the most valuable quality grades
(Choice and Prime).

It is good management practice to breed heifers to calve a little
ahead of our mature cow herd. It permits us to concentrate our
management efforts during the heifer’s calving season and, as
importantly, to give them a little extra time to breed back and
calve on schedule the following year. With this in mind, hold
your replacement heifers accountable. Cull opens as soon as
practical to save on feed bills, capture their maximum value, and
improve the fertility of your cow herd. &
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CORPORATE REPORT

Cargill Unveils New “State of Steak”
Report, Revealing what Diners Really
Want from Steak in Foodservice

Cargill recently released its first-ever “State of Steak — Food-
service Edition” report, a comprehensive look at how consumer
expectations for steak are evolving across the foodservice land-
scape. Built on new proprietary research, the report highlights
the emotional and economic significance of steak — and the
growing pressures on operators to get it right.

“Steak is more than just a protein — it’s a signal of quality,
indulgence, and experience,” said Glendon Taylor, Marketing
Director for Cargill’s North American Food Business. “Our
research shows that steak can be a business driver for restau-
rants, but only if it consistently delivers on expectations like
doneness, tenderness, and presentation. That’s why understand-
ing the guest mindset is critical.”

To help operators navigate these shifting expectations, the
report dives into the specific factors shaping today’s steak experi-
ence — from changing consumer preferences and definitions of
quality to the operational challenges restaurants face in deliver-
ing consistently exceptional steak. Here are some of the most
impactful insights revealed by the report:

The “Steaks” Are High: One in four steak consumers
reported being dissatisfied with their last restaurant steak,
citing issues with doneness, cut availability, or inconsistent
quality. In today’s competitive landscape, where past expe-
rience is the #1 driver of restaurant choice, missing the
mark on steak is a missed opportunity for loyalty.

Brands Should Raise the “Steaks” on Menu Development:
The report found that guests gravitate toward the “Big
Four” steak cuts — ribeye, sirloin, filet, and New York strip
— and increasingly want menu clarity and flexibility. Food-
service operators that clearly label grades, offer
recognizable cuts, and provide steak in a range of formats
are better positioned to meet evolving expectations and
maximize menu performance.

Steak Carries an Emotional Power: Whether it’s a celebra-
tion, indulgence, or reward, steak holds deep meaning for
diners. The report encourages operators to align menu mes-
saging, format, and pricing with emotional need states —
and to position steak as a premium everyday indulgence,
not just a special-occasion splurge.

Cargill’s research points to several clear opportunities for
foodservice operators looking to elevate the steak experience.
Training both front- and back-of-house teams is essential, from
servers who can confidently guide guests through cuts and done-
ness levels, to chefs who consistently deliver on flavor, texture,
and visual presentation. Menus should feature the most popular
cuts, highlight quality cues like USDA grade and “no artificial
ingredients,” and offer flexibility in sizing and formats to appeal
to a wider range of guests. And because steak is often tied to spe-
cial occasions for consumers, restaurants can unlock additional
value by pairing the steak experience with timely promotions or
messaging that taps into celebration, indulgence, or comfort.
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JBS USA Enters Agreement
to Acquire and Expand Production Facility
in Ankeny, lowa

JBS USA recently announced it has reached an agreement to
purchase a production facility in Ankeny, Iowa, with plans to
build out the largest ready-to-eat bacon and ready-to-eat sausage
plant in the company’s US portfolio. The facility was previously
owned and operated by Hy-Vee.

The 186,000-square-foot facility will be transformed to pro-
duce fully cooked bacon and sausage products. The location
previously produced other types of food for Hy-Vee stores. Due
to the type of work involved, JBS is looking to hire former
employees who previously worked at the facility for the
retailer. After the initial capital investments and construction
are complete, the plant is expected to be operational by mid-
2026 and to create approximately 400 jobs when all phases of
the project are finished.

“This announcement aligns with our long-term strategy of
offering more value-added and prepared foods products to meet
the needs of our customers and consumers,” said Wesley
Batista Filho, JBS USA Chief Executive Officer. “We are proud
to grow our operations in lowa, where we already operate four
production facilities, with another expected to break ground
later this year.”

In May, the company announced its intention to build a state-
of-the-art fresh sausage production facility in Perry, Iowa. JBS
also operates plants in Council Bluffs, Marshalltown, and
Ottumwa. “This facility in Ankeny will not only expand our pre-
pared foods business in the US, it will also benefit from synergies
and strategic supply of product from our other plants in the
region,” said Rick Foster, Head of JBS USA Prepared Foods.

In 2021, JBS USA opened a fully cooked bacon facility in
Moberly, Missouri, which has already been through an expan-
sion. In Perry, the fresh sausage plant will provide raw material
to this new facility, allowing the company to produce fully
cooked sausage items in addition to bacon, supporting ongoing
efforts to meet increasing customer demand for these types
of products.

With a focus on supporting rural America and investing in its
team members, JBS USA will offer its signature Hometown
Strong and Better Futures programs in Ankeny. Through Home-
town Strong, the company is investing significantly in rural
communities across the US and Canada, supporting infrastruc-
ture, childcare, housing, schools, and more. The Better Futures
program provides tuition-free community college for team mem-
bers and their children. =&






FDA Approves Dectomax-CAl
for Prevention and Treatment
of New World Screwworm

by Angie Stump Denton, Bovine Veterinarian

In late September, the US Food and Drug Administration con-
ditionally approved Dectomax-CAl (doramectin injection)
injectable solution for the prevention and treatment of New
World Screwworm larval infestations, and prevention of NWS
reinfestation for 21 days.

According to Zoetis, this conditional approval applies to beef
cattle, female dairy cattle less than 20 months of age, pregnant
beef cows, newborn calves, and bulls. “We understand the
urgency with which America’s farmers and ranchers are asking
for tools to fight New World Screwworm,” says FDA Commis-
sioner Marty Makary, MD, MPH in a press release. “Today’s
conditional approval — the first in the US for NWS — shows our
dedication to rapidly advancing important animal medicines
when they are needed most. We continue to work tirelessly to
complete review of other NWS products to protect multiple ani-
mal species in the US.”

Dectomax-CAl is eligible for conditional approval because it
is intended to prevent and treat a serious or life-threatening dis-
ease in cattle, it addresses an unmet animal health need, and
demonstrating effectiveness of the drug would require complex
or particularly difficult studies.

“Under this conditional approval, the FDA has determined the
drug is safe and has a reasonable expectation of effectiveness.
We are making this treatment available to cattle producers imme-
diately while the sponsor collects the data needed for a full
approval,” says Timothy Schell, PhD, acting director of the FDA’s
Center for Veterinary Medicine. “The FDA will continue to expe-
dite review of animal drugs to help the US fight this devastating
threat to our nation’s livestock and the livelihoods of the farmers
and ranchers who care for them.”

Dectomax is already fully approved under a New Animal Drug
Application for treatment and control of certain nematode and
arthropod parasites in cattle and swine. Dectomax and Dec-
tomax-CAl contain the same active ingredient (doramectin
injection) at the same dose. Because the original approval of Dec-
tomax included adequate target animal safety studies,
manufacturing information, and human food safety information,
the FDA did not require new information to support those aspects
for the conditional approval of Dectomax-CAl.

“New World Screwworm has the potential to bring unprece-
dented economic and animal health harm to livestock
producers,” says Mike Lormore, DVM, MS, MBA, director of cat-
tle and pork technical services at Zoetis. “Our top priority is to
support keeping animals healthy and provide timely, efficacious
solutions to our customers and partners. With this conditional
approval, Dectomax-CA1 Injectable can now be used as part of
safe, effective control measures against New World Screwworm.”

The withdrawal period for cattle is 35 days for Dectomax-CAl,
as it is for Dectomax. Warnings to prevent drug residues in meat
from treated cattle are the same for Dectomax-CA1 as for Dec-
tomax: Not for use in female dairy cattle 20 months of age or
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older. A withdrawal period has not been established for this
product in pre-ruminating calves. Do not use in calves to be
processed for veal.

In the first half of 2026, producers and veterinarians will begin
to see the 250-milliliter and 500-milliliter bottles of Dectomax
Injectable with a new label for Dectomax-CA1 (doramectin injec-
tion). Dectomax-CAl is the same effective doramectin
formulation as Dectomax Injectable. Dectomax-CA1 label will
contain both Dectomax and Dectomax-CA1 indications while
each drug has a unique application number.

To reduce the risk of antiparasitic resistance and preserve
drug effectiveness against other parasites, producers and veteri-
narians are encouraged to use antiparasitic drugs like
Dectomax-CA1 only when medically necessary, in accordance
with the product labeling, and as part of a comprehensive para-
site management strategy.

Livestock producers are encouraged to work closely with their
herd veterinarian to implement strategic prevention and control
measures. Visit Zoetis” website for more information about Dec-
tomax-CAl.

The Effects of Aging Period and Freezing
Sequence on Consumer Palatability
Ratings, Tenderness, and Color Stability
of Longissimus Dorsi, Semitendinosus,
and Biceps Femoris Steaks

Kansas State University

The objective of this recent Kansas State University study was
to examine the effect of freezing and aging sequence on palatabil-
ity, overall tenderness, and objective color readings of three
different beef muscles and two aging periods.

The longissimus dorsi (LD; ribeye), semitendinosus (ST; eye
of round), and biceps femoris (BF; bottom round) were fabri-
cated into one-inch steaks, and assigned to one of the following
treatment combinations: age (21 days) then freeze, freeze then
age (21 days), age (28 days) then freeze, or freeze then age (28
days). Consumers evaluated samples for flavor, juiciness, tender-
ness, overall liking, and acceptability for each sensory trait.
Samples designated for Warner-Bratzler shear force (WBSF) were
allowed 20 minutes to bloom for raw color evaluation and then
cooked for analysis.

The freezing treatment or aging period did not impact (P >
0.05) consumer sensory rating of tenderness, flavor, or overall
liking. The consumers rated the ribeye as the juiciest (P < 0.05)
compared to the eye of round and bottom round. As expected,
the ribeye resulted in the highest (P < 0.05) tenderness rating for
the consumer. The ribeye had the lowest (P < 0.05) WBSF val-
ues, indicating it was the most tender. Within flavor, the
consumers rated the ribeye as the most flavorful (P < 0.05) fol-
lowed by the eye of round, and then the bottom round. For raw
and cooked color, the L* (lightness) values differed (P < 0.05)
between all main effects, including freezing treatments (Age
Freeze > Freeze Age), aging periods (21 days > 28 days), and



muscle (ST > LD > BF). These results showed freezing and then
aging or aging and then freezing does not affect palatability or
shear force values. This indicates that reversing the freezing
order is not an effective way to improve the tenderness of histor-
ically tough muscles.

The bottom line: The results indicate reversing the typical
age and freezing order does not improve tenderness and there-
fore is not a valid way to improve palatability of historically
tough muscles.

The full report is available at newprairiepress.org.

Feedlot Production Continues to Decline

by Derrell S. Peel, Oklahoma State University Extension

The September 1 feedlot total was 11.08 million head, down
1.1% year-over-year and the tenth consecutive monthly decrease
compared to one year earlier. Feedlot inventories continue to
decline slowly. Average inventories the past year are down just
3.1% from the peak in 2022, but the September 12-month mov-
ing average is at the lowest level since January 2019. With the
September on-feed total up slightly from the previous month, the
August total was likely the seasonal low for the year. The feedlot
inventory on August 1 this year was the lowest monthly inven-
tory since October 2017.

Total feedlot production is declining more rapidly than the
slowly declining feedlot inventories would indicate. Feedlot
placements in August were 90.1% of last year and the smallest
August placement total since 2015. Figure 1 shows the relative
comparison between 12-month moving averages of cattle on-feed
and feedlot placements. Placements have declined more than the
on-feed inventory up to this point, aided by a slower turnover
rate in feedlots.

Figure 1. Cattle on Feed and Feedlot Placements
Menthly, 12 Month MA, 1000 Head
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August marketings were down 13.6% compared to last year.
Feedlot marketings for the first eight months of 2025 are down
5.4% year-over-year. Average feedlot marketings the past year
are down 8.2% from peak average marketings in 2022. Smaller
calf crops and limited feeder cattle supplies mean there are fewer
cattle available for feedlot production. Feedlot production and
beef production are expected to continue to decline into 2027.

The Impact of Degree of Doneness,
Muscle Source, and Bloom Time on
Cooked Color and Cooked Color Stability

Kansas State University

This recent Kansas State University study examined the differ-
ences in color stability among three different muscles cooked to
varying degrees of doneness by taking color readings at four dif-
ferent time points. Steaks from longissimus lumborum (LL),
psoas major (PM), and semitendinosus (ST) were cooked to
medium rare (MR), medium (MED), or well done (WD) degree of
doneness (DOD). Color was measured at zero, three, six, and
nine minutes to observe color stability changes.

There was an interaction (P < 0.05) between DOD and mus-
cle for L* (lightness) readings. The ST had the highest L* reading
within the MR and MED DOD followed by the LL; however, there
were no differences between muscles (P > 0.05) within the WD
DOD. The zero-minute readings had a lower (P < 0.05) L* read-
ing in comparison to nine minutes, while not being different (P
> 0.05) from three or six minutes. Similar to the L* readings,
there was an interaction (P < 0.05) between DOD and muscle for
a* (redness) readings. Within the MED DOD, the ST had the
highest (P < 0.05) a* reading, followed by the LL, while the LL
had the highest (P < 0.05) a* reading within the MR and WD
DOD. There was an interaction (P < 0.05) between DOD and
muscle and DOD and time for the oxymyoglobin (OMb, indicates
color stability) percentage. Within the MR samples, the LL and
ST muscles resulted in similar (P > 0.05) OMb percentage. The
MR DOD had the highest (P < 0.05) OMb percentage for three,
six, and nine minutes, while the zero-minute readings for MR
and MED were similar (P > 0.05) and higher (P < 0.05) than all-
time points for the WD DOD.

Degree of doneness and time interaction on oxymyoglobin percentage
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Medium Rare Medium Well Done
Degree of doneness

# Means within the same column withour a common superseripe differ (P < 0.05).

The bottom line: Muscle influences cooked color and its sta-
bility, so if there are significant differences among muscles, it
might be necessary to provide consumers with specific cooking
instructions for each muscle. The full report is available at
newprairiepress.org. &
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In Memoriam...

Forrest Lucas
Cross Timbers, Missourt

Forrest Lucas, owner of Lucas Cattle Com-
pany and founder of Lucas Oil, passed away
peacefully on August 23, 2025, at the age of
83. Born in 1942 in Jackson County, Indiana,
Forrest’s journey from a modest upbringing
to transformative business leader is a
testament to his vision, determination, com-
mitment to honesty, and integrity in all his
dealings. He learned the value of hard work and self-reliance
from an early age when he took on caring for his family’s fourth-
generation farm.

In 1964, he purchased his first semi-truck and hauled freight
across the country. Soon he invested in a fleet of trucks and
began experimenting with oils, lubricants, and additives to find
the most cost-effective solutions to cover more miles and avoid
mechanical failures. Driven by resourcefulness and an inventive
mind, he founded Lucas Oil alongside his wife Charlotte in 1989.
The company specialized in oils and fuel treatments for the truck
industry but soon grew to include almost any machine with an
engine or moving part. Under his leadership, Lucas Oil grew into
one of America’s most respected and loved brands, known for its
groundbreaking advancements in automotive high-performance
lubricants and additives.

Lucas Cattle Company is an industry-leading SimGenetics pro-
ducer. The Lucas family first became involved with SimGenetics
cattle around 20 years ago, and has since built a 1,400-head seed-
stock herd. They also run a 1,000-head commercial herd. The
annual bull sale, held in October, markets over 100 head of
SimAngus and Simmental bulls, as well as a large group of
spring-bred heifers.

Forrest is survived by his wife, Charlotte; his children,
Dwayne Lucas, Mike (Genny) Lucas, Kathy (Gary) Bowling, and
Morgan (Katie) Lucas; his many grandchildren and great-grand-
children; and his sisters Carol (Larry) Cummins, Connie Jo
Schooler, and Brenda Harris. Forrest was preceded in death by
his parents, Raymond and Marie Lucas; children, Greg Lucas and
Tammy Vanlaningham; and step-son Bobby Lucas.

In Memoriam...

Travis Pembrook
Fairview, Oklahoma

Travis Pembrook passed away on Friday,
August 22, 2025. He grew up with registered
Angus cattle in Oklahoma. Travis helped
exhibit cattle at state fairs and shows across
the nation. Throughout high school, he was
[ an active member in the Fairview FFA Chap-

ter, receiving both the State FFA and
~ American FFA Degrees. Travis graduated
from Fairview High School in 1992 and pursued further educa-
tion at Oklahoma State University.

Travis met the love of his life, Beth Ann Murphy, in 1995
when Travis went to Lexington, Kentucky, to help with show cat-
tle at an operation managed by Beth’s father. Together, they
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continued Pembrook Cattle Company, taking over managing the
cattle operation. Travis also decided to use the talents he gained
over the years working on show cattle to start a custom fitting
service. Within two years the custom fitting service had gotten
bigger than they could have imagined. There were times when
the two had more than 80 head that had been sent in from across
the United States and Canada.

Travis and Beth also started to have sales of their own. As
their breeding cattle operation started to grow and the Pem-
brook’s were starting to market a lot of cattle, the cattle were
going out and winning at numerous shows around the country.
Travis enjoyed hosting small group cattle camps in the summer
that helped train youth in the basic skills of show cattle selection,
preparation, nutrition, and showmanship. He served in the
Fairview community as the president of the Fairview School
Board from 2016 until his passing. He was also a member of the
Fairview Mennonite Brethren Church. Travis was a board mem-
ber of the American Chianina Association and a board member of
the “Live Like Lily Foundation” that provides scholarships in
memory of Lily Romanchuck. Travis had a passion for flying his
Cessna 182 airplane and had his private pilot license.

Travis is survived by his wife, Beth (Murphy) Pembrook, and
children, Bret and Bryson Pembrook of Fairview; parents Lonnie
and LaDonna Pembrook of Fairview; father-in-law David Murphy
(Shelby) of Lexington, KY; sister Jackie Sperling (Andy) of Clare-
more; brother-in-law Dale Murphy of Lexington, KY; niece Kate
Sperling and nephew Evan Sperling of Claremore; and maternal
grandmother Joyce Martens of Fairview. He is preceded in death
by his paternal grandparents, Jack and Lorene Pembrook; mater-
nal grandfather, Don Martens; and mother-in-law Linda
(Holland) Murphy.

ASA Welcomes Dr. Ben Crites

The American Simmental Association is
excited to welcome Dr. Ben Crites to the
team as the ASA and IGS Director of Com-
mercial and Industry Relations. Ben grew up
in southwest Michigan where his family
owns a Christmas tree farm. He received his
undergraduate degree from Michigan State
University and completed his master’s and
PhD in Reproductive Physiology at the Uni-
versity of Kentucky. His doctoral research
focused on the impacts of selenium on beef cattle fertility. During
his tenure at the University of Kentucky, he also served as an
Extension associate and assisted with Extension programs
throughout the commonwealth.

Most recently, Ben served as the director of Beef Market
Development at STgenetics, where he co-managed the beef team,
conducted customer meetings, and assisted with sire acquisition.
Ben and his wife, Jamie, reside in Paris, Kentucky, with their son
McCoy. As a family, they enjoy traveling and visiting new places
together. “We are in exciting times in the US beef industry, with
record high prices being captured across the country. As the US
cow herd rebuilds, there are great opportunities for producers to
utilize Simmental and Sim-influenced genetics to increase perfor-
mance, while keeping mature cow weight in check,” Ben shared.

(Continued on page 52)



stSimGenetics

" ) PROFIT THROUGH SCIENCE

American Simmental Association

To learn more about the CMP visit
www.simmental.org, then click Carcass Merit
Program under the ASA Programs tab.

Questions, contact cmp@simmgene.com for
more information regarding this program.

Luca Maestro M17 -
ASA# 4352662
CMP Class of 2025

. Your Business

The American Simmental Association Carcass
Merit Program (CMP) is the beef industry’s most
demanding and informative young sire test. The
program is a hallmark of ASA breed improvement
for economically relevant carcass traits. Commer-
cial producers play an integral part in this project.

Participants receive:

¢ $200 for each Al-sired calf with carcass information
® Free semen on top young herdsires

® Free ASA Genetic Evaluation on your cow herd

# Free genotyping on terminal progeny

¢ Keep any or all replacement females

Become a Carcass Merit Program test herd today

*The CMP is a structured young sire progeny test. Participating cooperator herds will random
sample their cow herd with CMP semen, and the resulting male (or female) progeny will be
harvested with individual carcass data gathered. ASA Staff will work with cooperator herds
to provide bulls that fit the general criteria of your management program; however, only bulls
nominated into the CMP program may be used. Producers are encouraged to be somewhat
proficient in Microsoft Excel for accurate and consistent record-keeping.
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Dr. Wade Shafer Honored with
2025 Red Angus Association of America
Industry Service Award

Dr. Wade Shafer was recognized with the
Red Angus Association (RAAA) of America’s
2025 Industry Service Award during the
72nd Annual National Red Angus Conven-
tion in Loveland, Colorado. The award
honors individuals, companies, and organi-
zations whose efforts have significantly
advanced the Red Angus breed and the beef
industry. Shafer’s first exposure to Red
Angus came as a graduate student in animal
breeding at Colorado State University in the mid-80s, when the
RAAA’s genetic evaluation program was centered there. That
experience left a lasting impression.

“It became obvious to me that RAAA and its members were
highly focused on the traits of greatest economic impact on cow-
calf production,” Shafer said. “At that time, it would have been
fair to conclude that RAAA was the lone ranger in that area.”

Though he later spent his career with the American Simmen-
tal Association (ASA), including serving as executive vice
president, Shafer said he has always considered himself “breed
agnostic,” in that he supports utilizing any breed and sires within
those breeds that improve profitability for cattle producers. “If

NEW MEMBERS

you’re truly a proponent of crossbreeding, you are necessarily
breed agnostic and, logically, an advocate for genetic improve-
ment across all breeds and breed combinations,” he explained.

That perspective helped fuel the creation of International
Genetic Solutions (IGS), a collaboration founded by RAAA and
ASA that has evolved into the world’s largest and most powerful
beef cattle genetic evaluation. “To be acknowledged by RAAA
affirms that the collaboration RAAA and ASA initiated a decade
and a half ago has been appreciated.”

Shafer credits his lifelong mentor, former Colorado State Uni-
versity professor Richard Bourdon, PhD, of Rapid Canyon Red
Angus, for shaping his outlook on cattle breeding and introduc-
ing him to the Red Angus community. He also noted Greg
Comstock’s role in helping launch IGS and Tom Brink’s efforts as
a tireless advocate for the collaboration.

Looking ahead, Shafer plans to continue his involvement with
IGS following his retirement from ASA. He said Red Angus cattle
will remain an important part of genetic progress in the beef
industry. “Due to their outstanding maternal characteristics, they
make a very logical and viable component in crossbreeding sys-
tems,” Shafer said. “It has been said, and I would agree, that
RAAA has a larger proportion of members who are focused on
genetic improvement than any other breed. Their support of and
partnership in IGS solidifies their commitment to the beef indus-
try — a commitment that transcends the role of a typical breed
association by serving the industry above all.” &

ILLINOIS

KANSAS

MISSISSIPPI OKLAHOMA

River Creek Farms Inc
1331 Poyntz Ave
Manhattan, KS 66502

Atwood-Mackey Show Cattle
536 N1Rd
Overbrook, KS 66524

Ranch Ready Genetics LLC
9089 Hwy 13
Manhattan, KS 66502

Antonelli, Chris
27785 NE 221rd
Jetmore, KS 67854

Wulf, Gene
1581 130th Ave
Abingdon, IL 61410

Ropp, Marty
2706 West Northtown Rd
Normal, IL 61761

Marsland, Dakota
1020 Ohio Ave
Windsor, IL 61957

INDIANA

Groat Ranch
2452 N County Rd 525 E
Milan, IN 47031

MASSACHUSETTS

Russo, Robert
75 Peck Brothers Rd
Monson, MA 01057

IOWA

Gravel, Drew
13243 Dove Rd

J7 Genetics
12749 N 2110 Rd
Sentinel, OK 73664

Hilltop Cattle
414 Jennlake Dr
Starkville, MS 39759

Ynot Ranch LLC
334 Quitman Perry Rd
Carriere, MS 39426

TEXAS

Branded Royalty Cattle Co
PO Box 721
Pattison, TX 77466

Kalinowski, Jodi
9715 Gene Street
Needville, TX 77461

MISSOURI

Starbuck Cattle Company
2371 W Oak Ridge Dr
Columbia, MO 65202

Pleasant Hill Cattle Co
5818 E Farm Road 44

Strafford, MO 65757 Vi RGINIA

Walnut Hill Farm

15181 Weeping Willow Lane
NEBRASKA Brandy Station, VA 22714
Hartwig, Bobbi Dreamweaver Farm
1006 4th St 816 Stout Road

Onslow, IA 52321

Engelhart, Eric L
8301 110th Ave
Wyoming, IA 52362

Chapman, Mitch
1424 240
Tipton, IA 52772

MINNESOTA

Spear W Cattle Company
2875 400th Avenue
Lake Bronson, MN 56734
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Arapahoe, NE 68922

OHIO

E. J. Kent Farms
1504 Tharp Rd
Alexandria, OH 43001

Edinburg, VA 22824

Campbell, Gracie
9413 Donnybrook Dr
Midland, VA 22728 &



REACH MORE BUYERS.
PROMOTE YOUR GENETICS.
GROW YOUR IMPACT.

The American Simmental Association offers powerful tools to
help you connect with the right audience when it matters most:

Email Blasts

Send your message to
thousands of seedstock
and commercial producers
with a custom eBlast.

Google Ads

Join the Stand

Sale Listings

Get featured in the Strong Search
bi-weekly Sales Call and Campaign to boost
Online Sale Calendar with your visibility through
direct links to your sale. a targeted Google ad.

Let ASA help you market smarter.
Contact ASA Publication, Inc. at 406-587-2778 to get started today.



State Marketplace

Colorado

BRIDLE BIT SIMMENTALS

ERROLL COOK & SONS

PO Box 507, Walsh, CO 81090

Chad Cook 719-529-0564

bridlebitsimm@gmail.com

www.bridlebitsimmentals.com
Annual bull and female sale March 23, 2026

~ Shane & Beth Temple
A, _719-850-3082

HIBH ALTITUDE BULL SALE » MARCH ZB 2026 = LA GARITA, (O

Illinois

Owner: Commercially Targeted Seedstock
Jim Berry

Cattle Manager:

Ben Lehman
563-920-0315 Fms
6502 Rt. 84 South 2 = Cattle

Hanover, IL 61041

815-297-5562 www.wildberryfarms.net

Indiana

Jeff & Leah Meinders
812-498-2840 | Milan, IN
Simmental & SimAngus™
Clear Choice Events

WWWw. CLEARWATERSIMMENTALS COM

Dan 812-371-6880
Luke 812-371-7976
Chase 812-603-5371
John 812-371-6881
Ben 812-371-2926

FERKER

Seimentald

Hope Indiana
John & Barbara, Ben, Ashley, Gracie,

Laynie & Hudson, Danny, Jill, Luke & Chase
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KiK Farms LLC

Black & Red Simmentals

Ken & Kristen Isley 317.407.9361 (Ken)
Brownsburg & Thornton, IN  isley.ken2324@gmail.com

Show Heifers, Replacements & Bulls

Dixson Farms, Inc.
Carol Dixson, Kevin Dixson,
& Lyle Dixson, D.V.M.
13703 Beaver Creek Rd ¢ Atwood, KS 67730

785-626-3744 « drlyle @live.com
www.dixsonfarms.com

765.620.1700 - S
Thomas Lund

WWW.TRENNEPOHLFARMS.COM

DX
HOFMAN Rodney & Kim Hofmann
. 2244 19th Rd
Sirmmental oy Genter, KS 67432
ra LS 785-944-3674
“ProgfsePleformance = Brofit” www.honestbulls.com

Iowa

Denny Coson - 641-814-3332
Landan Coson - 641-799-7350
tdeoson@sirisonline.com
2077 715th Ave

Albio, lown 52531

Female Sale November 1, 2025 - Bull Sale March 7, 2026
Russell, 1A

Jeff & Lynda Springer
Mlchelle & Todd Christianson
Steve & Bri Springer

3119 310th St - Cresco, IA 52136
641-330-6654

:plillail elecom.net

WWW.SPRINGERSIMMENTAL.COM

Kansas

Cow Camp Ranch

Kent, Mark and Nolan Brunner
3553 Upland Rd. ® Lost Springs, KS
785-466-6475 Kent

785-466-1129 Nolan

785-258-0173 Mark

nolan@cowcampbeef.com

Spring Bull Sale -Saturday, January 24, 2026

Spring Turn-Out Sale - Saturday, April 25, 2026

Dependadie cabile from sur pasturs ts yours!

ANNUAL PRODUCTION SALE FOURTH WEDNESDAY IN MARCH
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THE PERFORMANCE IS BRED IN — BEFORE THE BRAND GOES ON!

DICKINSON SIMMENTAL
AND ANGUS RANCH
Kirk ® 785-998-4401 (phone & fax)
2324 370th Ave.
Gorham, Kansas 67640

www.dickinsonranch.com

March 2026
54th Annual
Production Sale
At the Ranch

j\ JENSEN SIMMENTALS

Steven A. Jensen ¢ 913-636-2540

40532 John Brown Highway *
Osawatomie, KS 66064
jensensimmentals @ gmail.com

| In our 6th decade breeding Simmental cattle. |

www.jensensimmentals.com

s

SIMMENTAL

Mike & Celeste Rains + Family
Mason, Macoy, McKellen, Morgan
Mike 785.672-7129
McKellen 785.953.05%
RainsSimmental@gmail.

Joe & Kim Mertz 785-458-9494
Abram & Dani Mertz 785-456-3986
7160 Zeandale Road

Manhattan, KS 66502

www.rivercreekfarms.com

35th Annual “Built to Work”

Bull Sale, February 11, 2026

Minnesota

KLER

MOBILE

2026 Production Bull
& Female Sale - Feb. Sth

WVisit www.kaehlercattle.com to request a catalog!

EMAIL
MAILING ADDRESS

STRUCTURED FOR SUCCESS




Dr. Lynn Aggen
Office: 507-886-6321
Mobile: 507-421-3813

Home: 507-886-4016
Omi’ Meadow Farms

Mobile: 701-866-3544 Simmentals
Home: 507-772-4522 Harmony, MN 55939 ﬁ
Email: mattaggen@hotmail.com  www.oakmfarm.com

Performance with Quality

?‘\___.

Matt Aggen

Missouri

LUCAS CATTLE CO.

Registered Simmentals, SimAngus™ & Angus Cattle

Cleo Fields
417-399-7124

Forrest & Charlotte Lucas, Owners

26511 County Rd. 50
Jeff Reed Cross Timbers, MO 65634

417-399-1241 Office 417-998-6512
www.lucascattlecompany.com Visitors Always Welcome

Ed and Kathi Rule
Lucy, Olivia and Luke
Excelsior Springs, MO

Cattle Manager:
David Vest Scott Akey
660-620-1141 816-835-5332
shoalcreekcattle@aol.com
\www.shoalcreeklandandcatt!e.com

= Steaks Alive

John & Jeanne Scorse
P.O. BOX 3832 » Joplin, MO 64803
Phone: 417-437-0911 » 417-437-4434
scorsej@steaksalive.com
Facebook - Steaks Alive
B e

Farm Manager:

Montana

Bill Begger
482 Custer Trail Road
Wibaux, MT 59353
Bill: 406-796-2326
180 Black Simmental, SimAngus™ John: 406-795-9914
and Angus Bulls to Sell darbegger@gmail.com

Big Sky Genetic Sonrce Bull Sale
‘Wednesday, February 4, 2026 © at the ranch, Wibaux, MT

ja'ﬂe-u g -

LUSCINE  FEBRUARY 16,2026

BIG SKY BILLINGS LIVESTOCK
A COMMISSION

WWww.BULLSOFTHEBIGSKY.com

Follow Bulls of the Big Sky on Facebook i

SIAMOND BAR s

Dennis & Nila Schenk & Sons
350 County Line Rd

Fairfield MT 59436
406-590-3377
diamond@3rivers.net/diamondbars.net

oS Bull Sale 2nd Friday in January, 202605

WESTERN LIVESTOCK GREAT FALLS MT

Clay & Marianne Lassle
Sarah & Ryan Thorson
42 Road 245

LassLE RANCH SIMMENTALS Glendive, Montana

—~ Clay: 406.486.5584
e e Ryan: 406.694.3722

lassleranchsimmentals.com  Irsbeef@midrivers.com

=|J&C =

SIMMENTALS

Black Simmental Bulls & Females
Purebred to Percentage

Jay & Kim Volk
Clark & Leslie Volk
Jay 402-720-7596 * Clark 402-720-3323

20604 US Hwy 30 ¢ Arlington, NE 68002
volkjk@aol.com ¢ www.jandcsimmentals.com

J&C Annual Bull Sale —
January 24, 2026

Shannon & Jen Carr
820 Little Bitterroot Rd
Hot Springs, MT 59845
Cell: 406.270.2268
Ibriversimmental@gmail.com
Ibriversimmental.com
Bulls of the Big Sky
February 16, 2026

ENTAL

Dale & Paula Miller
Gildford, MT 59525 406-376-3109
www.millersimmental.com “E;‘.;

E TOMO174@Mec-cmenet L7

Bulls of the Big Sky
February 16, 2026
Billings, MT

Bull Sale every February & Female Sale every November
Troy Wheeler, Cattle Manager 406-949-1754
Gary Burnham 406-439-2360 / ppsranch@gmail.com
2515 Canyon Ferry Rd, Helena MT 59602
Birthplace of first Polled Black Simmental Bull / ASA NO. 174

Selling 400+ Simmental &
SimAngus™ Bulls Annually

Genomically Enhanced EPDs | Sean Data
Real Warld Performance | PAP Balls
Cattle Feeding Network

abuef utlers

e Gl Coteorf

Bull Sale - Feb. 20, 2026

SPECIALIZING IN BLACK & RED POLLED SIMMENTAL,
SOME FLECK INFLUENCE

Melanie Miller 402-841-1450
Leonard Miller 402-640-8875
Neligh, NE

www.SandyAcresSimmental.com

FORSTER FARMS
Verlouis Forster Family

74096 Road 434

Smithfield, NE 68976-1039

Ph 308-472-5036 Verlouis
308-991-2208 Alan Cell

Email: alan_forster@hotmail.com

“Red and Black, Polled, Pigmented Simmentals”

Just 20
minutes
off I-80

AV T STy £

Sales Call

A bi-monthly

electronic announcement
of upcoming sales for
ASA Publication advertisers.

oy

= : p—
SIMMENTALS 1’—‘
LS &

" 402-641-2936 Cell

Nick and Andrea
303 Northern Heights Drive ® Seward, NE 68434
sloupsimmentals@gmail.com e sloupsimmentals.com

Join us at the Farm, October 17, 2026
for our 32nd Annual Production Sale.

Triangle ] Ranch

Darby & Annette Line
35355 Arrow Road * Miller, NE 68858
308-627-5085 Darby Cell
www.trianglejranch.com
Bull Sale last Sunday in January

and Female Sale first Sunday
in November.

Western Cattle Source
ga— Jock, Brenda and Skye Beeson
100 Wohlers Drive

Crawford, NE 69339
308-665-1111 (home)
308-430-2117 (mobile)
308-430-0668 (mobile)
v Email:wcsbeeson@bbc.net

Stay ahead
with CMP =2

getting better, we're simply not

“If we think our competition isn't' -
paying attention.” - Marty Ropp

mmgene.com
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State Marketplace

North American

Fullblood
Breeders

— BRINK FLECKVIEH=—

23098 Gunder Rd e Elkader, IA 52043
Jerry: 563-245-2048 o Preston: 563-880-2075

jbrink@alpinecom.net

Visit our website: www.brinkgenetics.com

JENSEN SIMMENTALS
Steven A. Jensen ¢ 913-636-2540
40532 John Brown Highway *
Osawatomie, KS 66064
jensensimmentals @ gmail.com

| In our 6th decade breeding Simmental cattle. |

www.jensensimmentals.com

North Carolina

REGISTERED SIMMENTAL
F-1 REPLACEMENTS
REGISTERED BRAHMANS

MYRA NEAL MORRISON
8800 Row-Cab Line Rd. » Rockwell, NC 28138
704-279-3128 © 704-202-6171 Cell
E-mail: myram@morrisonfarm.com
www.morrisonfarm.com

Wesley & Kelsey
701.391.2838

Nicholson Family
701.391.6205

cdiamond@bektel.com
mmentals

Dawson ND

Quandt Cattle Company
Jason Quandt 701-710-0080
Gabe Quandt 701-408-9154
Oakes, ND

14th Annual Bull Sale
February 17, 2026

)SH & TRISTA RUST
) 7th Ave NW
Mercer, ND
701.447.2479
f:701.447.2478
© 701.391.9765

RUST MOUNTAIN VIEW RANCH

[

e: rustmountainviewranch@hatmail.com
wi www.rustmountainviewranch.com

.

TNT Simmental Ranch
41st Annual “Carrying On” The Genetic Explosion Bull Sale!
Friday, February 13, 2026 ¢ At The Ranch, Lehr, ND
www.tntsimmentals.com DVAuction.com

Shanon & Gabe Erbele Kevin & Lynette Thompson
Lehr, ND Almont, ND
$701-527-5885 G 701-426-9445 H701-843-8454  K701-391-1631
gserbele@hotmail.com kevinandlynette@westriv.com
facebook.com/tnisi Iranch

KULP

GENETICS

DAVID J. & ANNE B, KULP, DVM

717-278-6398% or 717-823-2161 938 Power Rd.
kulpgen@aol.com Manheim, PA 17545

LITTLE CREERTCATILE

2638 Turkey Creek Road
Starkville, Mississippi

™~ Dr. Jason & Nikki Gress
/_J Jason 301.331.1773
Nikki 304.676.7382
info@littlecreekcattle.com

—a

www.LittleCreekCattle.com

Scott Riddle ,.,
Fred Schuetze

817-894-0563

2649 Pear Orchard Road
Granbury, Texas 76048

Website: simmentalsoftexas.com * Email: sotsimmentals@yahoo.com

Accuracy Matters

Carcass predictions take time |
and progeny, accelerate this

process with the CMP.

mmgene.com
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Wade 8 Merri Staigle
Center, ND 701-794-3351

Kevin & Liz Hansen
Ryder, ND 701-758-2571

Annual bull & female sale

rw.dakotaxpress.co
February 20, 2026 www.dakotaxpress.com

Phone: 701-384-6225

Terry Ellingson & Family
51 Cell: 701-741-3045

Pt

S &,
SR, s,
5065 125th Ave. NE » Dahlen, ND 58224
tellings @polarcomm.com ¢ www.ellingsonsimmentals.com

Annual Production Sale, January 23, 2026

Kaelberer Family

Simmentals
4241 County Road 85 e New Salem, ND 58563
701-400-7323 Conner ¢ 701-220-3124 Claye

g[Productlon Sale 2nd Tuesday in February] g

Dwight & Susan Keller Family
Luke, Jake & Tess Keller

| 1573 55th 5t.,, Mandan, ND 58554
701-445-7350 (home)
701-471-5215 (Dwight cell)
701-471-1142 (Luke cell)
701-471-5065 (Jake cell)
kbhr@westriv.com
www.kbhrsimmental.com
“Simmental Beef on the Cutting Edge!”

Roger, Jeanette,
& Erika Kenner

5606 57th St. NE

Leeds, ND 58346

Phone 701-466-2800
Erika 406-581-1188
erika.kenner@gmail.com

Fax 701-466-2769

NNE

SIMMENTALS

N

www.kennersimmental.com

Wilkinson Farms Simmentals
Terry and Cathy Schlenker Family
7649 49th Street SE

Montpelier, ND 58742
701-489-3583 (home)
701-320-2171 (cell)
www.wilkinsonfarmssimmentals.com

Ohio

Breeding Cattle at its best!

F S C Herdsman:
FERGLIS N Lindsey Ferguson
SHOW.CATTIE: 440-478-0503
www.fergusonshowcattle.com

John Ferguson
440-478-0782

11203 Mullinix Road
West Salem, Ohio 44287
Pam: 330-353-6072
Mike: 330-350-0405
www.haley-farms.com

Mﬁﬂl}l&}ﬂls

Tim & Peg Brinkman Holgate, OH
Jaymes & Emily Maciejewski
Tim. 419-966-5587

Jaymes, 309-222-0850 ~
in Northwest Ohio;

missingrailsimmentals.com @ ’53 milles south of 1-80 .



Oklahoma

Y[ rﬁl‘]‘ﬁ ~ C3anTan AT r.(\J'(\.
VILIES SIMIMENUALS
5759 Enville Road
Marietta OK 73448
willissimmentals@arbuckleonline.com
Quality Simmental Breeding Cattle
10 miles east on Huwy. 32,
1/4 mile north on Enville Road.
Bobby 580-276-2781 (ph. & fax) Jon 580-795-4601

South Dakota

Benda Slmmentaln

Jim and Jay Benda
26106 366th Ave.

Jim: 605-730-6703 (Cell)
Kimball, SD 57355 Jay: 605-730-0215 (Cell)
605-778-6703 bendaranch@midstatesd.net

Black and Red Breeding Stock
Harley — 605-680-0845

A B L E Dawn — 605-680-4224
RAN C H Kari — 605-680-4386

Home — 605-894-4464

Simmental Cattle — Club Calves

Harley, Dawn and Kari Cable
2344 Rocky Road ® Pukwana, SD
hdcable@midstatesd.net

Christensen x Dunsmore

3C Christensen Ranch

John Christensen, Cam & Tyler Fagerhaug
37273 216th Street ® Wessington, SD 57381
605-458-2218 home ¢ 605-458-2231 fax
605-350-1278 cell
458-350-2018 Cam

Annual Production Sale
March 20, 2026 - Wessington, SD z

NLC Simmental Ranch

Rick & Nalani L. Christensen

Dunsmore & NalLea, Chase & Swayzee
21830 372nd Ave * Wessington, SD 57381
605-458-2425 ¢ 605-354-7523 cell

605-350-5216 cell

Kipp Julson = 605-351-9088

H,ﬁ 48672 252nd St

P‘,h Garretson, SD 57030

U doublejfarms@ alliancecom.net
www doublejsimmentals com
Double J Farms 52nd Annual

Bull and Female Sale, January 23, 2026
E ‘ﬁg Garretson, 5D

.umm rm;l Cattle
1974

Stay ahead
with CMP =2

“If we think our competition isn't| « &
getting better, we're simply not
paying attention.” - Marty Ropp

carcdata@simmgene.com

Steve & Cathy Eichacker

605-425-2391 or
605-421-1152

email: es@triotel.net
25446 445th Ave
Salem, SD 57058

EACHACHER SIMMENTALS

Annual Bull Sale + March 6, 2026

Slmmental Angus - SlmAngus“"
27262 424th Ave. = Emery, SD 57332
Dale: 605-825-4219

Scott: 605-682-9610

WV AW el g Ca il eNCoNT

605-778-6185 (H)

605-730-1511 (C) S| MMENTALS

605-778-6414 —S ecializing in Hurd to Find

36220 257th St., Kimball, SD 57355 e v Sk
clayekstrum@midstatesd.net * ekstrumsimmentals.com

Bruce and Sandra Flittie
11913 342nd Ave ¢ Hosmer, SD 57448
605-283-2662 e flittiesimm@valleytel.net

Justin Hart
605-216-6469
10904 387th Avenue * Frederick, SD 57441
4hooves@nvc.net ® www.hartsimmentals.com

Tennessee

Neil J. Martin
931-623-2634
931-670-3646

Christopher Martin
ceLL 931-580-6821

Texas

Simbrah, SimAngus™ HT, SimAngus™ & Simmental

FILEGONIA Joe & Beth Mercer
—_— e e e 32

CATTLE COMPANY (ot ?xcfaégi
Cell: 956-802-6995

bethmercer1974@gmail.com
www.filegoniacattle.com

RER Cartle Company

Steve & Elaine Reimer & Family
25657 345th Avenue

Chamberlain, SD 57325

D Phone: 605-234-6111

Email: rrcattle@midstatesd.net

Jud and Margie Flowers
12111 N. Bryan Road * Mission, TX 78573-7432
956-207-2087 -
email: judf@lonestgrcitrus.com
“No Nonsense” Simbrah Cattle

Tom & Meghan
Schnabel
605-380-2811

www.srsimms.com ¢ schnabelranch@gmail.com

Annual Sale Third Saturday in February
Hub City Livestock, Aberdeen, SD

STAVICK
SIMMENTAL

Veblen, SD
605-237-4663 (Mike)
605-551-9016 (Owen)
stavickx@tnics.com

M stavicksimmental.com

ANNUAL SALE — FIRST THURSDAY IN FEERUARY

TRAXINGER == B sdionsiem
SIMME"TAI- Mike and Terri Traxinger

11176 — 406th Avenue
Houghton, SD 57449
Home: 605.885.6347
Mike’s cell: 605.294.7227
mtrax@nvc.net
www.traxinger.com

Utah
YARDLEY

CATTLE CO

PO Box 1059 435-310-1725 — Steven
Beaver, UT 84713 | | 435-691-8688 - Gib
yardleyy1@gmail.com yardleycattleco.com

More than a
Carcass Test

The CMP collects birth-to-
harvest data, genomics, and
mature cow information.

carcdata@simmgene.com
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Livestock Services

Genetics Auctioneers and Insurance
Marketlng

Semen Available on
Today’s Hottest Al Sires

CATTLE 573-641-5270
Visions IR IUETEEX ]

James F Bessler Inc

" LIVESTOCK MORTALITY INSURANCE

4812 McBreyer Pl

Fort Worth, Texas 76244-6083
ORI g e n . » ROE\EEtignAeEPBS 817-562-8980 Office * 817-562-8981 Fax

Breeder 1o Breeder Genetic Services o P'P?' 300375%079 815-762—2641 Cell
epherd, . .
I:O ':;';a:t i;;u;:ﬂ:eﬁkgﬁ«;;d 1-866-867-4436 406?373-61 24 Home jim@jamestbessler.com
untley,
406-698-7686 Cell H
| www.ORIgenbeef.org 106.373-7387 Fox www.jamesfbessler.com

auctions@jacobslivestock.com

Jame Secondino
Krieger
812-208-0956
www.livestockins.com
Universal, Indiana

806-983-7226

i 6945 CR 206
Feeder Profit Grandview, TX 76050
CALCUEATORT You know your Livestock Mortality Insurance
calves are worth it.
Give buyers facts Agent for...
so they know it too. AMERICAN
Live Stock

IGS@internationalgenetitsolutions.com

The Proof is im the Pifog@n’ngﬂ

A young sire test such as the Carcass Merit
Program (CMP) serves two main purposes: ﬁ

* Earliest progeny proof attainable on young sires.
* Commercial producers sample promising young bulls for free.

* Reward-based program for commercial producer involvement.

Look for the Logo!

CARCASS MERIT PROGRAM

Learn more by contacting carcdata@simmgene.com F 1
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An elite offering of Simmental,
SimAngus™ and Angus show
heifer/donor prospects, bred

heifers, and proven bred cows!

n

A\CHEL M12

2025 AJSA National Classm GralnabCharnplon Purebred Simmental Heifer

She sold as Lot 30 in “The Grand Event” Vol. V
Congratulations Bret Pembrook!

ﬂafemamemenmy Graham Blagg: 530-913.6418 ~ BUCERYCREEK
A\

VATION Jered Shipman: 806-983-7226 RANCH
£ Tim Anderson: 605-682-9343

o b M : 765-717-1322
WWW.INNOVATIONAGMARKETING.COM  Garrett Cloud: 470.629.2640

— Agl

DECEMBER

2025



ASA FEE SCHEDULE

DNA Services (Contact ASA For Testing Kits)

Genomic Tests: Genetic Conditions Panel ................ $29
*GGP-TO0K . ottt ettt $50 (Must run with GGP-100K)
GGP-ULD ...ttt $40 Arthogryposis Multiplex (AM)

*Add-on tests available Neuropathic Hydrocephalus (NH)

stand Alone + Add-on + Developmental Duplication (DD)
SNP Parental Verification ................ $20 Free Tibial Hemimelia (TH_) )
STR Parental Verification. . ................ $40 $18 Pulmonary Hypoplasia with Anasarca (PHA)
Coat Color. . oo $22 $9 Osteopetrosis (OS)
RedCharlie .......covveeeie ... $26 $19 Contractural Arachnodactyly (CA)
Horned/Polled . ............. ... ..., $38 $22 (Individual defect tests can be ordered for $29.)
PMel (Diluter).......................... $22 $3
Oculocutaneous Hypopigmentation (OH) ...529  $16 "ot fec dorsedastouim s bt ot
BVDPIL ... e %6 excess time spent to confirm parentage, mis-identified samples,
q . q and samples arriving at lab without proper ASA paperwork.

Bovine Congestive Heart Failure (BCHF)... $19.50  $9.50 sweprices are subject to change
Semen Sample Processing Fee.......... $10.00

DNA Collector Fees: AllFlex TSU - $23.00 (box of 10) « AllFlex Applicator - $90.00 « Blood Cards - $1.00 ea. (processing fee)
Hair Cards - $5.00 ea. (processing fee) « Sample Pull Fee — $3.00 ea.

Spring 2026 THE Enrollment — (dams calve January 1-June 30) — A re-enrollment fee of $35.00 applies
Early enrollment open October 15 through December 15, 2025. to any dam that is removed from
Late enrollment available until February 15, 2026. inventory and re-enters the herd

at a later date.
Fall 2026 THE Enrollment — (dams calve July 1-December 31) — A member who has dropped out
Early enrollment open April 15 through June 15, 2026. of THE and wishes to return, may do
Late enrollment available until August 15, 2026. so for the next enrollment season.

. . . 3 Re-enrollment fee is $35 per animal
Option A (TR)  Option B (SR) Option C Option D (CM)  (maximum of $350) plus enrollment

fees. Non-THE registration fees will
Early Enrollment $15.00 FREE $7.50 $500/herd apply to the calendar year when a

*Late Enrollment $16.00 $1.00 $8.50 $500/herd member did not participate in THE.
*Late enrollment fees

American Simmental Association Fees

First Time Membership Fee: Transfer Fees:
Adult First Time Membership Fee*.............. $160 FirstTransfer........................... No Charge
(Includes: $50 set-up fee and $110 AMF) Subsequent Transfers
Junior First Time Membership Fee* .............. $40 Within 60 calendar days of sale ................ $10
Prefix Registration ...................ccoiuan. $10 Over 60 calendar days aftersale ............... $30

*After January 1: $105 for Adults and $40 for Juniors Additi IT i
Itional Iransactions:

Annual serVice Fee (ASF)*: Priority Processing
Adult Membership........................... $110 (not including shipping or mailing). . . ................ $50
Junior Membership . .......... ... L. $40 CorrectionsS . . . ..o o vt $5

Fiscal year runs from July 1 — June 30 - - - -
4 v Registration Foreign/Foundation Fees:

Registration Fees: Register Foundation COwW .................ou.n.. $5
Registration Fees enrolled in THE Register FoundationBull ...................... $25
Enrolled in OptionA .................... No Charge Registration Fees not enrolled in THE:
Enrolled in Opt Bor C<10 months.............. $30 Non-THE<1Omonths ........................ $42
Enrolled in Opt B or C 10 months <15 months. . . . $40 Non-THE 10 months <15 months .............. $52
Enrolled in OptBor C >15months ............. $50 Non-THE >15months ........................ $62
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TNT Assurance J455 ASA# 3942173
CE BW WW YW ADG MCE MILK MWW MARB REA SAPI STI
8 27 115 180 41 5 31 8 23 112 145 %
Adj. WW: 833 Ibs.  Adj. YW: 1,490 Ibs.

Bridle Bit Recharge K256 ASA# 4058272
CE BW WW YW ADG MCE MILK MWW MARB REA S$API §TI
1521 8 137 32 95 30 73 .67 134 180 103
Adj. WW: 728 Ibs. ~ Adj. YW: 1,232 Ibs.

KBHR Revolution HO71 ASA# 3789458
CE BW WW YW ADG MCE MILK MWW MARB REA SAPI $T)
1215 107 163 35 47 23 77 43 116 165 104
Adj WW: 799 Ibs. ~ Adj. YW: 1,518 Ibs.

‘1 For catalogs and information:

-

@*"’Qﬂy 2

Terry Ellingson & Family

Phone: 701-384-6225
Cell: 701-741-3045

5065 125th Ave. NE e Dahlen, ND 58224
email: tellings@polarcomm.com

Guest Consignor:
Strommen Simmentals, Arthur, ND e 701-967-8320

The catalog and updated information
(homozygous polled test, ultrasound
and scrotal measurements)
will be available online.

DVAuction

EPD as of 8.26.25

B RN NS T Y L

RF Callber 014G ASA# 401 7365 LCDR Anthem 33K ASA# 4113686

CE BW WW YW ADG MCE MILK MWW MARB REA $API $TI CE BW WW YW ADG MCE MILK MWW MARB REA $API $TI
467 1M1 172 .39 3 18 73 -06 1.08 112 8 15 -1 100 158 36 8 21 71 67 1.09 182 109
Adj. WW: 893 Ibs.  Adj. YW: 1,538 Ibs. Adj. WW: 805 Ibs.  Adj. YW: 1,341 Ibs.

Luukmu l‘ur Performance?

Ellingson Simmental Performance Bull & Female Sale
Friday, January 23, 2026 ¢ 1:00 pm CST

Sale Location: At the farm, Dahlen, ND

Selling:

70 Yearling Simmental and SimAngus™ Bulls
Three 16-Month-Old Bulls, 25 Open Yearling Heifers, and 20 Embryos
Other sires include: KBHR Honor H060, TNT Comfort Zone J328, R Plus Yuma 9087G, R Plus Estevan 2162K,

HCC Whitewater 9010, Gibbs 9114G Essential, TERS Kodiak 206K, Wheatland Bull 680S, R Plus Uppercut 6103D, Schooley
Krown 28K, CLRS Guardian 317G, THSF Lover Boy B33, KS Calibrate K209, Bridle Bit Resource G9117 and Hooks Eagle 6E.

Bulls will be SEMEN TESTED and GUARANTEED BREEDERS.

LBRS Genesis G69 ASA# 3603651 Hook's Galileo 210G ASA# 3563620

CE BN WW YW ADG MCE MILK MWW MARB REA $API §TI CE BW WW YW ADG MCE MILK MWW MARB REA $API $TI
9 28 W43 0.T) 4 24 S 1 .98 189 120 18 §2.4) 907 1407 B 129836 | 81 " 1.2 67" 208 115
Adj. WW: 767 Ibs. ~ Adj. YW: 1,325 lbs. Adj. WW: 714 Ibs.  Adj. YW: 1,329 Ibs.

it S, M
- 5 o - .
Y 2N WA

Ellingson Ace J183  ASA# 3940088 Miss R Plus 3007A  ASA# 3979131

CE BW WW YW ADG MCE MILK MWW MARB REA S$API §Ti CE BW WW YW ADG MCE MILK MWW MARB REA S$API §TI
7 35 108 THle 36me WMWEGI 7593 113498 B 36 74 115] 250 137 S50 02, MRS R06 I3
Adj. WW: 929 Ibs.  Adj. YW: 1,641 Ibs. Donor cow, dam to several lots.

www.ellingsonsimmentals.com or www.simmental.org



DATE BOOK Register

NOVEMBER

8 Gibbs Farms’ 20th Annual Bull & Replacement Female Sale — Ranburne, AL
8 MSA Fall Harvest Sale — Springfield, MO
13 Bickel Brothers’ Simmentals’ Feeder Calf Sale — Mobridge, SD
14-16 Boyle Ranch’s Red, White and Beautiful Fleckvieh Female Sale —
www.auctions.boyleranchfleckvieh.com
15 Lazy C Diamond Ranch’s Annual Sale — Kintyre, ND (BC)
15 Next Step Cattle Co!s Annual Sale — Livingston, AL
15 Strickland Cattle’s 14th Annual Bull and Female Sale — Glennville, GA
17 Bichler Simmentals’ 21st Annual Production Sale — Linton, ND
19 Anderson Cattle Company’s Online Simmental Female Sale — www.dvauction.com
22 C&C Farms' Clear Vision Fall Sale — Jefferson, GA
22 Great Lakes Beef Connection Bred Female Sale — Clare, Ml
22 Stanley Martins' Farms Dispersal Sale — Decorah, IA (pgs. 10, 11)
23 Windy Creek Cattle Company's Female Sale — Spencer, SD
28 Heishman Cattle Company’s Black Friday Bull Sale — Mt. Jackson, VA
29 Nolan and Bagby’s Breeding for the Future 14th Bull and Female Sale — Rockfield, KY
29 Trennepohl Farms’ Right by Design Sale — Middletown, IN

DECEMBER
5

Yardley Cattle Co's Focus on the Female Sale — Beaver, UT (pg. 5)

6 Jewels of the Northland Sale — Clara City, MN

6 Western Choice Simmental Sale — Billings, MT (pg. 65)

6 T-Heart Ranch and L-Cross Ranch High Altitude Female Sale — La Garita, CO
10 Keller Broken Heart Ranch’s Replacement Bred Heifer Dispersal — Mandan, ND (pgs. 16, 17)
11 University of Tennessee Performance Tested Bull Sale — Lewisburg, TN
12 The Midwest Made Elite Female Sale — Prairie City, 1A
12 NDSA's Classic Sale — Mandan, ND (pg. 67)

13 North Alabama Bull Evaluation Sale — Cullman, AL

13 Sandeen Genetics' Buildin’ A Brand Sale — Blakesburg, IA (pg. 7)

13 South Dakota Simmental Association’s State Sale — Mitchell, SD

14 Trauernicht Simmental’s Nebraska Platinum Standard Sale — Beatrice, NE
19 Buck Creek Ranch’s Grand Event Vol. VI — Yale, OK (pg. 59)

20 Griswold Cattle Company's Classic Female Sale — Stillwater, OK

JANUARY 2026

5 Little Bitterroot Ranch’s Private Treaty Sale (Beginning) — Hot Springs, MT
9 Diamond Bar S Bull Sale — Great Falls, MT (pg. 55)

11 Bricktown National Simmental Sale — Oklahoma City, OK

15 Walking 5 Ranch’s Annual Bull Sale — Lavina, MT

18 The One and Only Simmental Sale — Denver, CO

20 Franzen Simmental’s Production Sale — Leigh, NE

20 Powerline Genetics' Arapahoe Sale — Arapahoe, NE

23 Double J Farms’ 52nd Annual Bull and Female Sale — Garretson, SD (pg. 57)

N 23 Ellingson Simmentals’ Annual Production Sale — Dahlen, ND (pgs. 56, 61)
SIMANGUS AND SIMMENTAL 24 Cow Camp Ranch’s Annual Spring Bull Sale — Lost Springs, KS (pg. 54)

24 Forster Farms’ 47th Annual Production Sale — Smithfield, NE
BULLS FOR SALE 2

J&C Simmentals’ Annual Bull Sale — Arlington, NE (pg. 55)

CROSS TIMBE RS, MO 25 Triangle J Ranch’s Bull Sale — Miller, NE (pg. 55)

26 APEX Cattle’s Annual “Heterosis Headquarters” Bull and Female Sale — Dannebrog, NE
31 The Vision Elite Bred Female Sale — Des Moines, IA

Forrest & Charlotte Lucas - Owner

Jamie Devney - President FEBRUARY 2026

Jeff Reed - Cattle Manager .
417-399-1241 1 Hartman Cattle Company’s 12th Annual Simmental Bull Sale — Tecumseh, NE

Holly Hubert - Breeding Manager 2 46th Annual Gateway “Breeding Value” Bull Sale — Lewistown, MT
417-733-0059 Bell Simmentals’ Annual Production Sale — Fordville, ND
Dr. Mike Siemens - Genetics & Marketing Long Simmentals’ 6th Annual Production Sale — Creston, IA
Strategy Koepplin's Black Simmental 38th Annual Bull Sale — Mandan ND
316-737-9318 Begger's Diamond V Big Sky Genetic Source Bull Sale — Wibaux, MT (pg. 55)
Office 417-998-6512 K-LER Cattle Company’s Annual Sale — St. Charles, MN (pg. 54)

www.LucasCattleCompany.com Genetic Edge Production Sale — Mandan, ND

G s WAUNN
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11
12
12

13
13
13

13

14

14
14
14
15
16
16
17

18
19
20

20
20

20
21

25

26

Stavick Simmental’s King of the Range Bull Sale —

Veblen, SD (pg. 57)

Kunkel Simmentals’ Annual Production Sale — New Salem, ND
Silver Dollar Simmentals’ 2nd Annual Bull Sale — Rugby, ND
Gibbs Farms’ 3rd Annual Spring Sale — Ranburne, AL

Klain Simmental Ranch’s Annual Production Sale — Ruso, ND
Ruby Cattle Company’s Annual Bull Sale — Murray, IA
Springer Simmental’s Sale of Value Based Genetics —
Decorah, IA

Oak Meadow Farms’ 8th Annual Production Sale — Cresco, 1A
Nelson Livestock Company’s Production Sale — Wibaux, MT
Prickly Pear Simmental Ranch’s Bull Sale — Helena, MT
Kaelberer Ranch Production Sale — Mandan, ND (pg. 56)
Werning Cattle Company’s 45th Annual Production Sale —
Emery, SD

Jackpot Cattle Co’s Annual Private Treaty Bull and

Heifer Sale — Miller, SD

River Creek Farms 36th Annual Production Sale —
Manhattan, KS (pg. 54)

Traxinger Simmental’s Annual Bull Sale — Houghton, SD
Bar CK “Profit Sharing” Bull Sale — Culver, OR

Lassle Ranch Simmentals’ 33rd Annual Production Sale —
Glendive, MT

11th Annual Modoc Bull Sale — Alturas, CA

Bred for Balance Sale — Starbuck, MN

Jared Werning Cattle’s 4th Annual Production Sale —
Parkston, SD

TNT Simmentals’ 41st Annual “Carrying On” the Explosive
Difference Sale — Lehr, ND (pg. 56)

CK Cattle and Wager Cattle’s 9th Annual Production Sale —
Highmore, SD

Kenner Simmentals’ 30th Annual Production Sale — Leeds, ND
Rhodes Angus Open House Bull Sale — Carlinville, IL
Rydeen Farms’ Annual “Vision” Sale — Clearbook, MN
Trauernicht Simmentals’ Bull Sale — Wymore, NE

Bulls of the Big Sky — Billings, MT (pg. 55)

TC Reds and Weis Cattle’s Bull Sale — Saint Ansgar, IA
Quandt Brothers’ 14th Annual Production Sale —

Oakes, ND (pg. 56)

Hart Simmentals’ 51st Annual Production Sale — Frederick, SD
lllinois Performance Tested (IPT) Bull Sale — Springfield, IL
Dakota Xpress Annual Bull and Female Sale —

Mandan, ND (pg. 56)

lllinois Beef Expo Multi-Breed Sale — Springfield, IL

R&R Cattle Company’s Annual Production Sale —
Chamberlain, SD

Sandy Acres Simmentals’ Bull Sale — Creighton, NE (pg. 55)
Flittie Simmental/Schnabel Ranch Simmentals/Lazy J Bar
Ranch’s Joint Production Sale — Aberdeen, SD (pg. 57)

C Diamond Simmentals’ Annual Production Sale —
Dawson, ND

Meyring Cattle Company's 2nd Annual Production Sale —
Alliance, NE

28-3/7 Hofmann Simmental Farms’ “Buy Your Way” Bull Sale —

Clay Center, KS

MARCH 2026

1
2

gauaN

Windy Creek Cattle Company’s Bull Sale — Spencer, SD
Hanel's Black Simmentals’ 8th Annual Production Sale —
Courtland, KS

S/M Fleckvieh Cattle’s Private Treaty Bull Sale — Garretson, SD
Klein Ranch'’s Heart of the Herd Sale — Atwood, KS

22nd Annual Cattleman'’s Kind Bull Sale — San Saba, TX

Hill's Ranch Production Sale — Stanford, MT

12
13
14
14

19
19
20

20
20
21
21
21
21
21

23
25

28
28

28

Kearns Cattle Company’s 37th Annual Bull Sale —

Rushville, NE

Keller Broken Heart Ranch’s Annual Production Sale —
Mandan, ND (pg. 56)

Eichacker Simmentals’ Annual Production Sale —

Salem, SD (pg. 57)

Cason'’s Price and Joy Spring Bull Sale — Russell, IA (pg. 54)
Gibbs Farms’ 3rd Annual Spring Sale — Ranburne, AL
Moriondo Farms and MM Cattle Company’s Spring
Production Sale — Mount Vernon, MO

Powerline Genetics' PAP-Tested Bull Sale — Castle Dale, UT
Trinity Farms’ Generations of Excellence Sale — Ellensburg, WA
B&B Simmental’s Bull and Heifer Auction Sale — Gregory, SD
Powerline Genetics’ March Edition Bull Sale — Arapahoe, NE
Carcass Performance Partners’ Bull Sale — Lucedale, MS
Gonsior Simmentals’ 26th Annual “In the Heartland” Sale —
Fullerton, NE

Brink Genetics’ Spring Bull and Heifer Sale — Elkader, IA
Western Cattle Source’s Annual Bull Sale — Crawford, NE

3C Christensen Ranch and NLC Simmental Ranch 54th Annual
Production Sale — Wessington, SD (pg. 57)

Black Summit Annual Bull Sale — Powell, WY

Colorado Select Bull Sale — Fort Collins, CO

The Bull Sale at Buck Creek Ranch — Yale, OK

Lechleiter Simmentals’ Annual Bull Sale — Loma, CO

Ohio Beef Expo Eastern Spring Classic Sale — Columbus, OH
Red Hill Farms’ More Than a Bull Sale XXI — Lafayette, TN
TeKrony Brothers Simmental’s 14th Annual Bull Sale —

Clear Lake, SD

Bridle Bit Simmentals’ All Terrain Bull Sale — Walsh, CO (pg. 54)
Diamond H Ranch’s Annual Production Sale —

Victoria, KS (pg. 54)

Clear Choice Bull Sale — Milan, IN (pg. 54)

Heishman Cattle Company’s Blue Ridge Classic Sale —

Mt Jackson, VA

T-Heart Ranch’s High-Altitude Bull Sale — La Garita, CO (pg. 54)

APRIL 2026

Roller Ranch’s 3rd Annual Bull Sale — Hewitt, MN
McDonald Farms' 23rd Annual “Pick of the Pen” Bull Sale —
Blacksburg, VA

Belles and Bulls of the Bluegrass — Lexington, KY

The Gathering at Shoal Creek — Excelsior Springs, MO
WD Cattle Company’s Bull Sale — Washington, KS
Trennepohl Farms’ Top Ten Sale — Middletown, IN

Foster Brothers Farms’ “Hybrid Advantage” Bull Sale —
Wildorado, TX

Trennepohl Farms’ Turn-Out Time Sale — Middletown, IN
Clear Choice Customer Sale — Milan, IN (pg. 54)

Cow Camp Ranch'’s Spring Turn-Out Sale —

Lost Springs, KS (pg. 54)

MAY 2026

2
16
18

Stars and Stripes Sale — Hummelstown, PA
Mississippi/Alabama Simmental State Sale — Cullman, AL
Red Hill Farms’ Maternal Monday Online Sale —
www.redhillfarms.net

JUNE 2026

10-13

AJSA Eastern Regional Classic — Lebanon, IN &
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RATES & POLICIES

Serving as American
Simmental Association’s
(ASA) official publication,
the Register is mailed nine
times annually, has a
circulation of 5,500 +,
and is focused primarily on
ASA’s paid membership.

the Register is an
8 1/8 x 10 7/8 inch glossy,
full-color publication that pro-
vides a direct and consistent
line of communication to the
ASA membership.

Ad Sales Staff

For All Your
Advertising Needs

Nancy Chesterfield
406-587-2778
nchesterfield@simmgene.com

Rebecca Price
406-587-2778
rprice@simmgene.com

Subscriptions
e Domestic $50/year
e First Class $100/year

e All International
$150/year (US)

ASA Publication, Inc

One Genetics Way
Bozeman, Montana 59718 USA
406-587-2778 ® Fax 406-587-8853
register@simmgene.com
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Space and four-color rates for the Register:

Space Rates Non-Contract 5X Contract 9X Contract Four Color

1 page $770 $730 $700 $300

2/3 page $660 $630 $600 $200

1/2 page $440 $420 $400 $150

1/3 page $330 $315 $300 $100

1/4 page $220 $210 $200 $75

1/8 page $150 $50

3-inch mini $100 $30

2-inch mini $85 $15
2-inch card $700/year, 9 insertion ~ $135
1-inch card $390/year, 9 insertions  $90

Advertising rates are for camera-ready ads only. Additional design charges will apply to any

ad that is designed by ASA Publication, Inc.

the Register Deadlines for Publication:

Issue Sales Close  Ad Materials Due Camera Ready Due Approx Mail Date
February ’26 Dec 19 Dec 23 Jan 5 Feb 9
March ’26 Jan 29 Feb 3 Feb 11 March 20
April 26 March 2 March 4 March 13 April 20
Sire Source 2026 March 5 March 9 March 13 April 20
May/June *26 March 30 April 2 April 10 May 18
July/August "26 May 22 May 27 June 5 July 13
September ’26 July 31 August 4 August 13 Sept 18
October "26 August 17 August 19 August 28 Oct 5
November "26 Sept 28 Sept 30 Oct 9 Nov 16
2027 Calendar Oct 25 Oct 27 Nov 5 Dec 18

Send all ad materials to:

A non-refundable fee of $50.00 will be assessed
if a client does not meet deadlines or if the
client commits to advertising and cancels after
the deadline or if the ad must be dropped to
ensure on time publication.

Advertising materials (including photos) must
be in the Register office by the dates listed above.
the Register, which mails by periodicals rate,
assumes no responsibility for actual receipt date.

Digital Advertising
The ASA offers a variety of digital advertising
options. For more details, visit simmental.org.

Layouts & Proofs

Every effort will be made to provide proofs on
all ads — if all ad material arrive in the Register
office prior to the deadline and a correct email
address or fax number is provided.

Advertising Content

the Register and its staff assume no responsibil-
ity or obligation to verify the accuracy and
truthfulness of advertising copy submitted to
the Register. However, the Register reserves the
right to reject any advertising copy or photo
which the Register deems unsuitable for
publication for any reason, including copy

or photographs which are false or misleading.

register@simmgene.com

the Register assumes no responsibility for the
accuracy and truthfulness of submitted print
ready ads. Advertisers shall indemnify and hold
harmless the Register for any claims concerning
advertising content as submitted. Advertising
containing pedigrees or statements regarding
performance must conform to records kept by
the American Simmental Association. Copy
deviating from official records may be changed
as necessary without advertiser consent.

Editorial Policy

Opinions expressed are the writers’ and not
necessarily those of the Register. Photographs
are welcome, but no responsibility is assumed
for material while in transit or while in

the office.

Terms

All accounts are due and payable when
invoiced. Interest charges of 1.5 percent

per month (18 percent APR) will be added

to accounts 30 days past due. If an account
becomes 60 days delinquent, all ASA Publica-
tion, Inc. work may be suspended until full
payment is made. After review by the ASA
Executive Committee, ASA privileges may

be denied to those with accounts over

90 days delinquent.



MARLBORO MAN DONOR
PROSPECT. SELLING
SAFE IN CALF TO
CONTRABAND. S

HIGH POINT.

DEADWOOQOD DAUGHTER =
SELLING SAFE IN CALF TO
NIGHT CAP.

REBUILD WITH SOME OF THE 7zes

| BOOMER DAUGHTER
SELLING SAFE IN CALF TO

ESSENTIAL DAUGHTER
8 SELLING SAFE IN CALF TO
MEDICINE MAN.

SALE SATURDAY

- 50 Registered Bred Cows and Heifers, Open Heifers
- Added this year - ELITE Embryo Packages

SIMMENTAL BANQUET

- Annual Meeting and Banquet Friday night

- Semen and Fun Auction

- Join us at 6:00 pm

- All are welcome - Please RSVP 559-696-4941

CATTLE JUDGING CONTEST
-Youth Judging Contest

- (lasses and Reasons

- Contest begins at 9:00 am on Saturday morning

SATURDAY - DECEMBER 6 2025

HEADQUARTERS HOTEL: Hampton Inn by Hilton, 5110 Southgate Drive, Billings, MT 59101 | 406-248-4949

Marty Ropp 406-581-7835
Rocky Forseth 406-590-7984
e s Jared Murnin 406-321-1542
_— S S

- — — m—  (oray Wilkins 256-590-2487
GENETIC RESOURCES  ,yyaliiedgeneti AP

www.dvauction.com Sﬂe S?ﬂﬂsgl.’ed by tthel
ontana >immenta
D VA uction Association

Bid live online

Real-Time Auctions
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ASSOCIATIONA

FRIDAY, DEC. 12, 2025

1 PM. KIST LIVESTOCK AUCTION,
MANDAN, ND

bt Selechion:

Bred Heifers | Open Heifers | Embryos
PUREBRED SIMM NTAL £ SIMANGUS " Genetics
Reds £ Blacks

* & ;
‘ /
@ Offering Donor-Quality
Females & Stunning Show
; Prospects from
| fr North Dakota’s finest
=1 i ﬁ A Simmental breeders




wmipptel

ThesoRas

LCDR Anthem 33K

By HHS Entourage
EPD: CE: 15 $API: 182 $TI: 109

KSU Bald Eagle 53G
By Hook's Eagle 6E
EPD: CE: 16 $API: 193 $TI: 105

CLRS Guardian 317G
By Hook's Beacon
EPD: CE: 15 $API: 193 $TI: 109

Gibbs Culmination 2411K
By LBRS Gene205
EPD: CE: 15 $API:205 $TI: 121

KBHR Revolution H071
By HHS Mr 847D
EPD: CE: 13 $API: 164 S$TI: 104

KBHR Keynote K229
By CLRS Guardian
EPD: CE: 18 $API:236 $TI: 121

OMF Rest Assured J18
By OMF Epic E27
EPD: CE: 16 $API 166 $TI: 84

TERS Kodiak 206K
By Gibbs Essential
EPD: CE: 18 $API: 175

By ES Right Time FA 110-4
EPD: CE: 17 $API: 163 STI: 92

5/8 SlmAngusTM

HLTS/CLRWTR Ahead of Time K1

By LLSF Vantage Point F398
EPD: CE: 14 $API: 151 $TI: 95

CLRWTR Clear Advantage H4G

Bér CK Red Empire 9153G
By IR Imperial
EPD: CE: 17 $API: 170 $TI: 92

KBHR Charger K102
By Mr SR Red October
EPD: CE: 17 S$API: 197 $TI: 103

374 SlmAngus""I

3/4 SlmAngusT"’

1/2 SimAngusI™

HA Magnlflque 72L
By Hook's Galileo 210G
EPD: CE:23 $API: 215 $TI: 108

A 3/4 NAILE and
_ | Nwss Champ
/4 SimAngus™

Schooley Krown 28K
By KBHR Revolution H071
EPD: CE: 13 SAPI 166 $TI: 105

LLSF Vantage Point F398
By CCR Anchor 9071B
EPD: CE:13 $API: 114 $TI: 84

W/C Style 69E
By Style 9303
EPD: CE: 13 $API: 133 $TI: 76

Reckoning 711F
By W/C Relentless 32C
EPD: CE:6 S$API: 106 $TI: 66

3 4 SlmAngusT"‘

W/C Fort Knox 609F
By W/C Bankroll 811D
EPD: CE: 10 $API: 133 $TI: 86

£3/4 SimAngus™

4 ’§:|mAngusT"'I

LTS Succession 29)
By W/C Relentless 32C
EPD: CE: 13 $API:94 S$TI: 64

WHF/JS/CSS Woodford J0O1
By EGL Firesteel
EPD: CE: 14 S$API: 141 $TI: 81

- > o
wr ‘,!"'\ .

:".: .n L)

SimAngus™

/2 SimAngus™

3 3/4 SlmAngusYM

CLRS Jet Black 706)
By Redhill 231A
EPD: CE: 15 $API: 150 $TI: 89

EPD as of 7/31/25

Harkers Medicine Man 0105L
By SO Remedy
EPD: CE: 6 $API:91 $TI:73

TSN Architect J618
by GAR Home Town
EPD: CE: 15 $APIL: 176 STI: 101

Hook s Galileo 210G
By Bridle Bit Eclipse
EPD: CE: 18 $API: 208 $TI: 114



GCC Night Owl 3104L
By Rocking P Private Stock HO10
EPD: CE: 19 $API: 170 $TI: 89

FRKG Classic 948K
By SO Remedy 7F
EPD: CE: 14 $API: 121 $TI: 76

LLSF Dauntless K07
By HPF/HILL Uprising C104

A kS

o]

- £ Werning's ‘24 sale!

SFI High Velocity K7F
By WLE Copacetic E02
EPD: CE: 14 $API: 116 $TI: 77

W/C Satisfy 161L
By Mr SR 71 Right Now E538
EPD: CE: 13 $API: 140 $TI: 89

& | Reserve Show

I Reckon 043)
By Reckoning 711F

EPD: CE:9 $API: 123 $TI: 75

WINC All Right 213K
By OMF Epic
EPD: CE: 12 $API: 136 $TI: 82

JWC Western Feel 354M
By OMF Journeyman

1.5 ¥
. i . r
a1 . ;

Only One 905K

By SFI Platinum F5Y
EPD: CE:9 $APL: 95 S$TI: 65

‘]“\

LLW CARD Compass 086K
By LLW CARD True North G71
EPD: CE: 13 $API: 128 $TI: 83

TL On the Run 106K
By Second Chance
EPD: CE:9 $API: 111 $TI: 75

EPD: CE:9 $API: 122 $TI: 77

- .

Wheatland 3-D 1142)
By CKCC LD Dimension 8965
EPD: CE:8 S$API: 118 $TI: 76

e e e e W

THSF Lover Boy B33
By HTP/SVF Duracell T52
EPD: CE: 13 $API: 141 $TI: 90

Holtkamp Clac Change Is Coming 7H
By WLE Copacetic E02
EPD: CE:9 $API: 100 $TI: 75

By WLE Copacetic E02
EPD: CE: 15 $API: 145 $TI: 87

Roi(lng P Private Stock HO10 SSC Si’\éll Shocked 448

By Remington Secret Weapon 185
EPD: CE: 17 $API: 120 $TI: 72
; t

=

WLE Black Mamba G203
By WLE Copacetic E02
EPD: CE: 16 S$API: 136 $TI: 83

WHF/JS/CCS Double Up G365
By W/C Double Down
EPD: CE: 11

LLSF Pays To Believe ZU194
By CNS Pays To Dream T759
EPD: CE: 10 $API: 126 $TI:79

T

W/C Night Watch 84E
By CCR Anchor 9071B
EPD: CE: 18 $API: 149 $TI: 84

EPD as of 7/31/25

Mr SR 71 Right Now E1538
By Hook’s Bozeman 8B
EPD: CE: 15 $API: 145 $TI: 93

W/C Cyclone 385H

By W/C Bankroll 811D
EPD: CE: 13 $API: 141 $TI: 79

LCDR Patriot 8K
By Mr Entourage
EPD: CE:12 $API:164 S$TI: 101

CAHL%”’OM

Call for your free book
573-641-5270

Entire lineup online at:
www.cattlevisions.com



| |/ SATURDAY, NOVEHBER 5, 2025
s Dlpword

[PHCST @ THE RANCH - KINTYRE, N

70 18-NONTH-OLD RED & BLACK SIANENTAL BULLS
R A N E H 60 BRED HEIFERS [| SELECT ENBRYO & GENETIC LOTS

Check out these 2025 Sale highlights!
We can't wait to visit with you about all
we have to offer on November 15thll

LCOR 25M | ASA: 4485270 | AP 198 TE110 . o 0 wde e e e
LCOR ANTHEM X LCDR MS KOURTNEY 208K (EGL FIRESTEEL)  LCDR 20M | ASA: 4485263 | API: 142 TI: 93
MADER WALK THE LINE X CDI MISS RBUNDANCE 42E

57 NI Y N O Ve

LCOR 23M | ASA: 4485267 | API: 195 TI: 115 '
lEI]R HS HFIGNI]I.IH ISSH
KBHR GUNSMOKE X LCDR MS HEIRLOOM 92H ASA: 4485226 | APL: 169 TI: 98

LCOR ANTHEM X WHF DELILAH 45D
EPDS 10/13/25 BRED TO BRIDLE BIT RESOURCE OR CLRS MONTANA

CHRIS & JULIA NICHOLSON || 6235 23RD AVE SE || KINTYRE, ND 58549
CHRIS: 701-391-6904 | BROCK:701-471-1833 | ENATL: CNNZ0OS@HOTHALL EDM
Ki Loay () Diswond Sl Gonode WAL IATYCLiEONGranch.con PR O3 o1 0cA






